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ABSTRACT

The purpose of this research to examine the social media awareness and usage of preschool
children. The study was constructed on the descriptive screening model. Purposeful sampling and
homogeneous sampling method were used to form the study group. A total of 140 preschool
children in an official kindergarten in Tokat province center, consisting of 20 children from three-
year-old age group, 40 children from four-year-old age group and 80 children from five-year-old
age group participated in the study. Research data were collected to include multiple situations
that reflect children's social media awareness and usage. For this, 30 x 30 cm size picture cards
showing Facebook, Twitter, Whatsapp, Messenger and Youtube logos from the most used social
media applications are prepared. Through individual interviews with children, identification of
the logos on the picture cards and usage of the application has been determined. Children's
responses were recorded in the data form. Face-to-face interviews were held with five children
from each age group who recognized the logos on the cards and open-ended questions were
asked to the children about where they saw the application and for what purpose the application
is used. Descriptive analysis technique was used in the analysis of research data. Research has
proven that majority of the children recognize the social media applications, they try applications
from their parents' smartphone, Youtube is the most known and used application, and children
use it to watch cartoons and videos.
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INTRODUCTION

The impact of early childhood on children's future lives is now a recognized reality in the world, and the family
environment in which this period has spent is the child's first source of knowledge and experience. Many
electronic devices such as televisions, computers, tablets, and smartphone are used in the home environment
as it is the physical space that family members live in. Children gain knowledge and experience by interacting

with individuals and objects around them.

Children are exposed to many influences that affect their intellectual, social and emotional lives (Veldhuis,
Konin, and Seidell, 2012) and the social and cultural environment that they were born to influence them (Ural
and Ramadan, 2007). Children learn in different ways around them such as experience, behavior,

communication, and interaction (Bronfenbrenner, 1979; Bruner, 1996).

Digital technologies and appliances are rapidly expanding in homes and other environments (Arnott 2013;
Arslan, 2017; Lupton 2015). Social networks and chat rooms are attracting children's interest (Freeman-Longo,
2000) and young people use social networks as an important interaction tool (Brignall and Valey, 2005).
Children use mobile media more and more each year. The spread of electronic devices is one of the reasons for
this. 25% of children in the 0-2 age range and 36% of the children in the 3-5 age range have their own tablets

(European Cooperation in Science and Technology (COST), 2016).

Social media are internet based applications created by content users (Gulsoy, 2009; Tuncer, 2013). Social
media is an Internet-based application created by ideological and technological institutions where users share
their ideas, personal messages, and other content (Kaplan and Haenlein, 2010). Children from three years to six
years of age, their mothers and their teachers are actively and increasingly using social media for learning,
entertainment, and games (Anand & Krosnick, 2005). In a survey conducted, 88% of participating families
indicated that their 24 to 36 month-old children used computers daily (Lauricella, Pempek, Barr and Calvert,
2010). According to the findings of another research, more than half of children under the age of eight are

regularly able to access mobile devices at home (Rideout, 2011).

37% of the world's population (2.789 billion) are active social media users. According to the same survey, 60%
(48 million) of the population of Turkey are active social media users while the most widely used social media
applications in Turkey are Youtube, Facebook, Instagram, Twitter, Whatsapp, and Messenger (Digital in 2017
Global Overview). Again according to a survey conducted by the Turkish Statistical Institute (2016), Individuals
actively using the Internet in Turkey mostly intended to access to social media with a rate of 82,4%. This is
followed by watching videos with 74,5%, reading news, newspapers or magazines with 69,5%, getting
information about health with 65,9%, getting information about goods and services with 65,5%, and listening

to music with 63,7% (Tuik, 2016).
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When the respected literature sources are examined, it is observed that middle school, high school, and college
students are mostly the subject for the social media usage and habits studies such as the place of digital
technology in the daily lives of children and their families (Nikolopoulou and Gialamas, 2015; Shuler, 2009), the
impact of digital technologies on children (Parette, Quesenberry and Blum 2010), the effects of mobile devices
on the learning of preschool children (McKenney and Voogt, 2012; Zaranis, Kalogiannakis and Papadakis, 2013),
digital games (Stephen and Plowman, 2014), usage of social media in preschool family participation (Ozding,
2014), social media usage habits of primary school students (Karakoc and Avci, 2015), the social media usage
behavior of middle school and high school students (Alican and Saban, 2013; Otrar ve Argin, 2014; Tosun,
2016), social media usage habits of university students (Bostanci, 2010, Hazar, 2011). However, no study on

social media awareness and usage in preschool children has been found in the literature.

The purpose of this research is to examine social media awareness and usage of preschool children. It is
thought that the study is important in terms of the absence of a previous research in this regard and the

findings of the research.
METHOD

The study is a descriptive screening model because it aims to present the present situation as it exists.
Descriptive research defines a given situation as fully and carefully as possible (Blyukoéztirk, Cakmak, Akguln,

Karadeniz and Demirel, 2011).
Study Group

A total of 140 children (20 children from three-year-old age group, 40 children from four-year-old age group
and 80 children five-year-old age group) participated in the research from an independent kindergarten during
the fall semester of the 2016-2017 academic year. All children in the study group are children with normal
development. The homogeneous sampling (Patton, 1987), a technique of purposeful sampling, was used to

construct the study group.

Gender distribution of children in the study group is as follows: girls (n=10 / 50%), boys (n=10 / 50%) in the age
group of three, girls (n=19/ 47,5%), boys (n=21/ 52,5%) in the age group of four, girls (n=38 / 47,5%), boys
(n=42 /52,5%) in the age group of five.

Data Collection

Research data was collected to include multiple instances of children's social media awareness. For this, 30 x 30
cm size picture cards showing Facebook, Twitter, Whatsapp, Messenger and Youtube logos are prepared for
the most used social media applications. identification and usage of the logo on picture cards have been

determined through individual interviews with children. Children's responses were recorded in the data form.
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In addition, face-to-face interviews were held with five children from each age group who recognized the logos

on the cards.

In face-to-face interviews with children, the following two questions were asked of the children;
Question 1: Where did you see the application?

Question 2: For what purpose is the application used?

Data Analysis

Descriptive analysis technique was used in the data analysis. Descriptive analysis is an analytical technique in
which derived data are summarized and interpreted according to a pre-determined theme, direct citations are
used to reflect the opinions of the interviewed individuals in a striking manner, and the results obtained are

interpreted within the context of the cause-and-effect relationship (Yildirnm and Simsek, 2003).

FINDINGS

Findings obtained from the research are given in the form of tables and explanations in this section.

Table 1. Social Media Awareness and Usage of 3-year-old Group

Social Media Awareness and Usage (Age 3)

Knows Doesn’t Know Used Didn’t Use

Social Media Application f % f % f % f %
Facebook 9 45 11 55 4 20 16 80
Twitter 5 25 15 75 1 5 19 95
Whatsapp 10 50 10 50 - 0 20 100
Messenger 3 15 17 85 1 19 95
Youtube 11 55 9 45 7 35 13 65

When the findings in Table 1 are examined, the most known social media applications among the children in 3-
year-old group with the highest awareness rate is as follows; Youtube (n=11 / %55), Whatsapp (n=10 / %50),
Facebook (n=9 / %45), Twitter (n=5 / %25) and Messenger (n=3 / %15). When we look at the findings regarding
the usage of social media applications, the ranking of the usage of social media applications among children in
3-year-old group is as follows; Youtube (n = 7 /% 35), Facebook (n = 4/20%), Messenger (n = 1/5%) and Twitter
(n = 1/5%). The level of awareness of social media applications in 3-year-old children was found to be higher

than the level of usage.
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Table 2. Social Media Awareness and Usage of 4-year-old Group

Social Media Awareness and Usage (Age 4)

Knows Doesn’t Know Used Didn’t Use

Social Media Application f % f % f % f %
Facebook 19 47,5 21 52,5 5 12,5 35 87,5

Twitter 8 20 32 80 2 5 38 95

Whatsapp 24 60 16 40 10 25 30 75

Messenger 7 17,5 33 82,5 2 5 38 95

Youtube 29 72,5 11 27,5 20 50 20 50

When the findings in Table 2 are examined, social media applications that are most well known among children
in 4-year-old group with the highest awareness rate are; Youtube (n=29 / %72,5), Whatsapp (n=24 / % 60),
Facebook (n=19 / %47,5), Twitter (n=8 / % 20) ve Messenger (n=7 / %17,5). When we look at the findings
regarding the usage of social media applications, the ranking of the usage of social media applications among
children in 4-year-old group is as follows; Youtube (n=20 / %50), Whatsapp (n=10 / %25), Facebook (n=5 /
%12,5) Messenger (n=2 / %5) ve Twitter (n=2 / %5) seklinde gerceklesmistir. The level of awareness of social

media applications in 4-year-old children was found to be higher than the level of usage.

Table 3. Social Media Awareness and Usage of 5-year-old Group

Social Media Awareness and Usage (Age 5)

Knows Doesn’t Know Used Didn’t Use
Social Media Application f % f % f % f %
Facebook 51 63,75 29 36,25 21 26,25 59 73,75
Twitter 18 22,5 62 77,5 6 7,5 74 92,5
Whatsapp 71 88,75 9 11,25 33 41,25 47 59,75
Messenger 23 28,75 57 71,25 10 12,5 70 87,5
Youtube 61 76,25 19 33,75 53 66,25 27 33,75

When the findings in Table 3 are examined, social media applications that are most well known among children
in 5-year-old group with the highest awareness rate are; Whatsapp (n=71 / %88,75), Youtube (n=61 / 76,25),
Facebook (n=51 / %63,75), Messenger (n=23 / %28,75) ve Twitter (n=18 / %22,5). When we look at the findings
regarding the usage of social media applications, the ranking of the usage of social media applications among
children in 5-year-old group is as follows; Youtube (n=53 / %66,25), Whatsapp (n=33/ %41,25), Facebook (n=21
/ %26,25) Messenger (n=10 / %12,5) ve Twitter (n=6 / %7,5). The level of awareness of social media

applications in 5-year-old children was found to be higher than the level of usage.
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Table 4. Where Children See Social Media Applications

Age 3 Social Media Awareness and Usage (Descriptive Expressions)

Social Media Application Where Children See Social Media Applications
Youtube On mother’s phone (3. 1.)
Whatsapp On mother’s phone (3. 2.)
Facebook On mother’s phone (3. 3.)
Twitter On mother’s phone (3. 4.)
Messenger On television (3. 5.)

Age 4 Social Media Awareness and Usage (Descriptive Expressions)
Youtube Onsmart TV (4.1.)
Whatsapp On mother’s phone (4. 2.)
Facebook On mother’s and father’s phone (4. 3.)
Twitter On father’s phone (4. 4.)
Messenger On mother’s phone (4. 5.)

Age 5 Social Media Awareness and Usage (Descriptive Expressions)
Youtube On mother’s and father’s phone (5.1.)
Whatsapp On mother’s phone (5. 2.)
Facebook On mother’s and father’s phone (5. 3.)
Twitter On father’s phone (5. 4.)
Messenger On mother’s phone (5. 5.)

When the findings in Table 4 are examined, it appears that almost all of the interviewed children stated that
they saw social media applications on their mothers' phones. However, there are also children who indicate

that they see social media applications on the phone of other family members and on television.

Table 5. Children's Opinions Regarding Usage of Social Media Applications

Age 3 Social Media Awareness and Usage (Descriptive Expressions)
Social Media Application  Function of Social Media Application

Youtube Used for watching cartoons (3. 1.)
Whatsapp Used for talking to someone (3. 2.)
Facebook
Twitter
Messenger
Age 4 Social Media Awareness and Usage (Descriptive Expressions)
Youtube Used for watching cartoons (4.1.)
Whatsapp Used for texting and making calls (4. 2.)
Facebook Used for checking texts (4. 3.)
Twitter Used for writing texts (4. 4.)
Messenger Used for searching something on the phone (4. 5.)
Age 5 Social Media Awareness and Usage (Descriptive Expressions)
Youtube Used for watching videos (5.1.)
Whatsapp Used for writing texts (5. 2.)
Facebook Used to for seeing other people's pictures and sending pictures (5. 3.)
Twitter Used for writing texts (5.4.)
Messenger Used for sending texts (5. 5.)

When the findings in Table 5 are examined, it is seen that children, in general, are aware of the intended usage

of social media tools, although it is seen that children of 3-year-old are less informed about the usage of social
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media tools than children in other age groups. Youtube; It is used for watching cartoons-video (3.1./4.1./5.1.),

Whatsapp; It is used to send texts and make calls (3.2./4.2./5.2.)
CONCLUSION and DISCUSSION

In this research, it is aimed to examine the social media applications awareness and usage of preschool
children. The study was constructed on the descriptive screening model. Purposeful sampling and
homogeneous sampling methods were used to form the study group. The obtained data were analyzed by

descriptive analysis technique.

When the examined research results are, the most well-known social media application among the three and
four-year-old children is YouTube and the most known social media application among the five-year-old
children is Whatsapp. The three most popular social media applications among all children are Youtube,
Whatsapp, and Facebook. The higher awareness level of children about YouTube is thought to be a result of
using this application to watch videos and cartoons on the internet. Descriptive expressions of children support
this theory, and Youtube related descriptive expressions of children in all age groups are “used for watching
cartoons-videos” (3.1./4.1./5.1.). According to a survey conducted by TUIK (2016), 82.4% of internet users in
Turkey use the Internet for access to social media while 74.5% are using to watch videos. Based on the Internet
in 2017 Global Overview (2017), Youtube is the most popular social media application in our country. In the
research conducted by Ulusoy and Bostanci (2014), the most frequently used social media application by
parents and children is Facebook. In his research to determine social media usage habits of secondary school
students (2013), Ok observed that Facebook, Youtube, and Twitter are the most preferred social media

applications for secondary school students.

As a result of the research, it has been observed that the level of awareness and usage of social media
applications has increased with children's age and the knowledge level of social media applications has also
increased accordingly. This is mainly due to the increase in the level of development depending on the age of
the children, and thus increasing the interaction of children with people and objects in their surroundings.
Because children, Bertan et al. (2009) state that children try to comprehend the objects and situations by
interacting with the environment starting from early ages. According to Kandir and Alpan (2008), the
development in the preschool period is very rapid and it is the most effective environmental factor in the
child's development. According to Piaget and Bruner, the forerunner of cognitive development, children have
an active role in the learning process and conduct their own learning in the environment they are in

(Senemoglu, 2007).

When responses of the children participating in the survey about where they see the social media applications
were examined, almost all of the children said they saw the social media application from their mother's
phone. This case is related to the fact that parents do encourage children to use social media, knowingly or

unknowingly. Mothers are more likely to be concerned with the care, nutrition and other needs of their
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children during their first childhood, and are affected by their children's mothers because they spend more
time with them. Electronic devices can sometimes be used by parents as electronic caregivers, and as children
use electronic devices, they discover social media applications and many other applications. Parents and other
adults to use children's electronic devices is sometimes encouraging (McQueen, Cress and Tothy, 2012) for
positive expectations, such as supporting cognitive and motor skills of some children (Young, 2014). Sapsaglam
and Omeroglu (2015) express the family as the place where the first knowledge and skills are learned and the
basic source for the children to nourish. Parents are the first teachers of children (Gordon, 1993), children
acquire their skills and habits through their first teachers. The use of social media is increasing rapidly in today's
parents (Ray and Jat, 2010). When parents are busy, children are turning to social media practices (Livingstone,
Marsh, Plowman, Ottovordemgentschenfelde and Fletcher-Watson, 2014). Therefore, it can be said that
children's habits of using electronic devices and the habits of their parents to use their social media

applications are influential on the awareness and usage habits of children's social media applications.
SUGGESTIONS

As a result of the research, it is seen that children are aware of social media applications from early ages and
some of them use these applications. At these ages, children can be exposed to some negative content and
come across abusive people while using social media applications or other applications on the internet. Parents
may be able to prevent the problems that can happen by informing their children about this subject and
monitoring them. Again, excessive use of social media applications and the internet by children from early ages
can lead to some developmental and social problems. It is recommended that parents should be careful about
this issue. The positive relationship of children with their parents at an early age ensures more secure
attachment to parents. Therefore, spending more time with the children and giving more attention to them will
reduce the interest and tendency of children to electronic devices and this will provide a positive support for

the parent-child relationship.
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Bu arastirmanin amaci okul 6ncesi dénem g¢ocuklarinin sosyal medya uygulamalarina iligkin
farkindalk ve kullanim durumlarinin incelenmesidir. Arastirma betimsel tarama modeli {izerine
kurgulanmistir. Calisma grubunun olusturulmasinda amagh o6rnekleme yontemi ve benzesik
ornekleme teknigi kullaniimistir. Arastirmaya Tokat il merkezinde bulunan resmi bir anaokulunda
egitimlerini sirdiren Ug¢ yas grubundan 20 cocuk, dort yas grubundan 40 ¢ocuk ve bes yas
grubundan 80 ¢ocuk olmak Uzere toplamda 140 ¢ocuk katilmistir. Arastirma verileri ¢ocuklarin
sosyal medya farkindaligl ve kullanimini yansitan ¢oklu durumlari igerecek sekilde toplanmistir.
Bunun igin en sik kullanilan sosyal medya araglarindan Facebook, Twitter, Whatsapp, Messenger
ve Youtube logolarini gosteren 30 x 30 cm boyutunda resim kartlari hazirlanmistir. Cocuklarla
yapilan bireysel goriismeler yoluyla resim kartlarindaki logolari tanima ve uygulamayi kullanma
durumlan belirlenmistir. Cocuklarin yanitlari veri formuna kaydedilmistir. Kartlardaki logolari
taniyan her yas grubundan bes cocuk ile yiiz ylize gériismeler yapilmis ve ¢cocuklara uygulamayi
nerede gordukleri ve uygulamanin hangi amagla kullanildigina dair agik uglu sorular sorulmustur.
Arastirma verilerinin analizinde betimsel analiz teknigi kullanilmistir. Arastirma sonuglarina goére;
cocuklarin biyik bdliminin sosyal medya uygulamalarini bildikleri, uygulamalari ebeveynlerinin
akilli telefonlari ile deneyimledikleri, en ¢ok bilinen ve kullanilan uygulamanin Youtube oldugu,
cocuklarin uygulamayi cizgi film ve video izlemek icin kullandiklari gérilmastar.

Anahtar Kelimeler: Okul 6ncesi donem, ¢ocuk, teknoloji, sosyal medya.
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GiRis

Erken gocukluk déneminin ¢ocuklarin gelecek yasamlarindaki etkisi artik diinya genelinde kabul géren bir
gercektir ve bu donemin gegirildigi aile ortami gocugun ilk bilgi ve deneyim kaynagidir. Aile bireylerinin yasadig|
fiziksel mekan olarak ev ortaminda televizyon, bilgisayar, tablet ve akilli telefon gibi pek ¢ok elektronik alet
kullanilmaktadir. Cocuklar gevresindeki bireyler ve nesnelerle etkilesim igine girerek bilgi ve deneyimlerini

kazanmakta ve 6grenmektedir.

Cocuklar entelektiel, sosyal ve duygusal yasamlarina etki eden birgok kaynaga maruz kalirlar (Veldhuis, Koniin
ve Seidell, 2012) ve dogduklari andan itibaren iginde bulunduklan sosyal ve kiltirel cevreden etkilenirler (Ural
ve Ramazan, 2007). Cocuklar iginde bulunduklari ¢evrede deneyim, davranis, iletisim ve etkilesim gibi farkli

yollarla 6grenmelerini gergeklestirirler (Bronfenbrenner, 1979; Bruner, 1996).

Dijital teknolojiler ve aletler evlerde ve diger ortamlarda hizla yayginlasmaktadir (Arnott 2013; Arslan, 2017,
Lupton 2015). Sosyal paylasim aglari ve sohbet odalari yogun bicimde ¢ocuklarin ilgisini gekmektedir (Freeman-
Longo, 2000) ve gengler sosyal paylasim aglarini 6nemli bir etkilesim araci olarak kullanmaktadirlar (Brignall ve
Valey, 2005). Cocuklar mobil medyayi her gecen yil daha ¢ok kullanmaktalar. Elektronik aletlerin yayginlasmasi
bu durumun nedenlerinden birisidir. 0-2 yas araligindaki ¢ocuklarin % 25’inin, 3-5 yas araligindaki ¢ocuklarin

%36’sinin kendi tabletleri bulunmaktadir (European Cooperation in Science and Technology (COST), 2016).

Sosyal medya, igerigi kullanicilar tarafindan olusturulan internet tabanh uygulamalardir (Gulsoy, 2009; Tuncer,
2013). Sosyal medya ideolojik ve teknolojik kurumlar tarafindan olusturulan kullanicilarin fikirlerini, kisisel
mesajlarini ve diger igerikleri paylastiklari internet tabanli uygulamalardir (Kaplan ve Haenlein, 2010). Ug-alti
yas arasi ¢ocuklar, anneleri ve 6gretmenleri aktif bicimde ve her gecen giin artarak 6grenme, eglenme ve oyun
icin sosyal medyayi kullanmaktalar (Anand & Krosnick, 2005). Yapilan bir arastirmada, katilimci ailelerin % 88’i,
24-36 aylik ¢ocuklarinin bilgisayari giinlik olarak kullandiklarini belirtmislerdir (Lauricella, Pempek, Barr ve
Calvert, 2010). Baska bir arastirmanin bulgularina gére sekiz yasin altindaki cocuklarin yarisindan fazlasi,

evlerinde mobil aletlere duzenli olarak erisebilmekteler (Rideout, 2011).

Dianya nifusunun % 37’si (2. 789 milyar) aktif sosyal medya kullanicisidir. Ayni aratirmaya gore Turkiye
nifusunun ise % 60’Inin (48 milyon) aktif sosyal medya kullanicisi oldugu, Turkiye’de en ¢ok kullanilan sosyal
medya uygulamalarinin ise, Youtube, Facebook, Instagram, Twitter, Whatsapp ve Messenger oldugu ortaya
ctkmistir (Digital in 2017 Global Overview). Yine Tirkiye istatistik Kurumu (Tuik, 2016) tarafindan yapilan bir
arastirmaya gore Tirkiye’de aktif olarak internet kullanan bireyler %82,4 oraniyla en ¢ok sosyal medyaya
erisimini amaclamislardir. Bunu sirasiyla; %74,5 ile video izlemek, %69,5 ile haber, gazete ya da dergi okumak,
%65,9 ile saglikla ilgili bilgi edinmek, %65,5 ile mal ve hizmetler hakkinda bilgi edinmek ve %63,7 ile mizik
dinlemek takip etmektedir (Tiik, 2016).

ilgili literatlir incelendiginde, dijital teknelojilerin cocuklarin ve ailelerinin giinliik yasamlarindaki yeri

(Nikolopoulou ve Gialamas, 2015; Shuler, 2009), dijital teknolojilerin cocuklar Uzerindeki etkisi (Parette,
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Quesenberry ve Blum 2010), mobil aletlerin okul dncesi dénem g¢ocuklarinin 6grenmeleri tizerindeki etkileri
(McKenney ve Voogt, 2012; Zaranis, Kalogiannakis ve Papadakis, 2013), dijital oyunlar (Stephen ve Plowman,
2014), okul éncesi dénem aile katiliminda sosyal medyanin kullanimi (Ozding, 2014), ilkégretim 6grencilerinin
sosyal medya kullanim aliskanhklar (Karakog ve Avci, 2015), ortaokul ve lise 6grencilerinin sosyal medya
kullanimina iliskin tutumlari (Alican ve Saban, 2013; Otrar ve Argin, 2014; Tosun, 2016), Universite
ogrencilerinin sosyal medya kullanim aliskanliklari (Bostanci, 2010; Hazar, 2011), gibi daha ¢ok ortaokul, lise ve
Universite ourencilerinin sosyal medya kullanimi ve aligkanlaiklarina yonelik calismalarin yapilmis oldugu
gorilmektedir. Bununla birlikte literatlirde okul 6ncesi dénem cocuklarinin sosyal medya farkindaligi ve

kullanimina yonelik herhangi bir arastirmaya rastlanmamustir.

Bu arastirmanin amaci, okul dncesi dénem ¢ocuklarinin sosyal medya farkindaliklarini ve kullanim durumlarini
incelemektir. Bu konuda daha 6nce yapilmis bir arastirmanin olmayisi ve arastirmanin ortaya koyacagi bulgular

acisindan ¢alismanin énemli oldugu distiniilmektedir.
YONTEM

Calismada mevcut durumun oldugu gibi sunulmasi amaglandigi igin betimsel tarama modeli kullaniimistir.
Tarama modeli, gegmiste ya da halen var olan bir durumu oldugu gibi ortaya ¢ikarmayi saglar (Blytikozturk,

Cakmak, Akgln, Karadeniz ve Demirel, 2011).
Calisma Grubu

Arastirmaya 2016-2017 egitim-6gretim yili giz doneminde bagimsiz bir anaokulunda egitimlerini sirdiren (g
yas grubundan 20 gocuk, dort yas grubundan 40 ¢ocuk ve bes yas grubundan 80 ¢ocuk olmak lzere toplamda
140 cocuk katilmistir. Calisma grubunda yer alan c¢ocuklarin tamami normal gelisim gosteren cocuklardir.
Calisma grubunun olusturulmasinda amagli 6rnekleme yonteminin bir teknigi olan benzesik 6rnekleme teknigi

(Patton, 1987) kullanilmistir.

Calisma grubundaki ¢ocuklarin cinsiyet dagilimlarinin; ti¢ yas grubunda kiz (n=10 / %50), erkek (n=10 / %50),
dort yas grubunda kiz (n=19 / %47,5), erkek (n=21/ %52,5), bes yas grubunda kiz (n=38 / %47,5), erkek (n=42 /
%52,5) seklinde gerceklestigi ve tim vyas gruplarinda cinsiyet dagilimlarinin birbirine yakin oldugu

gorilmektedir.
Verilerin Toplanmasi

Arastirma verileri gocuklarin sosyal medya farkindahgini yansitan ¢coklu durumlari icerecek sekilde toplanmistir.
Bunun icin en sik kullanilan sosyal medya araclarindan Facebook, Twitter, Whatsapp, Messenger ve Youtube
logolarini gosteren 30 x 30 cm boyutunda resim kartlari hazirlanmistir. Cocuklarla yapilan bireysel gérismeler

yoluyla resim kartlarindaki logolari tanima ve kullanma durumlar belirlenmistir. Cocuklarin yanitlar veri
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formuna kaydedilmistir. Bunun yaninda kartlardaki logolari taniyan her yas grubundan bes ¢ocuk ile yiiz yiize

gorismeler yapilmistir.

Cocuklarla yiiz ylize yapilan goriismelerde ¢ocuklara asagida yer alan iki soru sorulmustur;
Soru 1: Uygulamayi nerede gordiin?

Soru 2: Uygulama hangi amagla kullaniimaktadir?
Verilerin Analizi

Arastirma verilerinin analizinde betimsel analiz teknigi kullanilmistir. Betimsel analiz; elde edilen verilerin daha
onceden belirlenen temalara gore 6zetlenip yorumlandigi, gorusilen bireylerin gorislerini ¢arpici bir bicimde
yansitmak amaciyla dogrudan alintilarin kullanildigi ve elde edilen sonuglarin neden-sonug iliskileri

cercevesinde yorumlandigi analiz teknigidir (Yildirim ve Simsek, 2003).
BULGULAR
Arastirma kapsaminda elde edilen bulgular bu boliimde tablolar ve agiklamalari seklinde verilmistir.

Tablo 1. U¢ Yas Grubu Cocuklarinin Sosyal Medya Farkindaligi ve Kullanimi

Sosyal Medya Farkindahgi ve Kullanimi (3 Yas)

Biliyor Bilmiyor Kullannmig Kullanmamig
Sosyal Medya Araci f % f % f % f %
Facebook 9 45 11 55 4 20 16 80
Twitter 5 25 15 75 1 5 19 95
Whatsapp 10 50 10 50 - 0 20 100
Messenger 3 15 17 85 1 5 19 95
Youtube 11 55 9 45 7 35 13 65

Tablo 1’deki bulgular incelendiginde (i¢ yas grubu ¢ocuklari arasinda en ¢ok bilinen ve farkindalik oraninin en
yuksek oldugu sosyal medya uygulamalari; Youtube (n=11 / %55), Whatsapp (n=10 / %50), Facebook (n=9 /
%45), Twitter (n=5 / %25) ve Messenger (n=3 / %15) seklinde siralanmistir. Sosyal medya araglarinin kullanimi
ile ilgili bulgulara bakildiginda; ¢ yas cocuklari arasinda sosyal medya uygulamalarinin kullanimiyla ilgili
siralama; Youtube (n=7 / %35), Facebook (n=4 / %20), Messenger (n=1 / %5) ve Twitter (n=1 / %5) seklinde
gerceklesmistir. Uc yas cocuklarinda sosyal medya uygulamalarina iliskin farkindalik diizeyinin uygulamalari

kullanma diizeyinden daha ytiksek oldugu gorilmistir.
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Tablo 2. Dort Yas Grubu Cocuklarinin Sosyal Medya Farkindalig ve Kullanimi

Sosyal Medya Farkindaligi ve Kullanimi (4 Yas)

Biliyor Bilmiyor Kullanmig Kullanmamis
Sosyal Medya Araci f % f % f % f %
Facebook 19 47,5 21 52,5 5 12,5 35 87,5
Twitter 8 20 32 80 2 5 38 95
Whatsapp 24 60 16 40 10 25 30 75
Messenger 7 17,5 33 82,5 2 5 38 95
Youtube 29 72,5 11 27,5 20 50 20 50

Tablo 2’deki bulgular incelendiginde; dort yas grubu ¢ocuklari arasinda en ¢ok bilinen ve farkindalik oraninin en
yuksek oldugu sosyal medya uygulamalari; Youtube (n=29 / %72,5), Whatsapp (n=24 / % 60), Facebook (n=19 /
%47,5), Twitter (n=8 / % 20) ve Messenger (n=7 / %17,5) seklinde siralanmistir. Sosyal medya araclarinin
kullanimi ile ilgili bulgulara bakildiginda; dort yas grubu cocuklari arasinda sosyal medya uygulamalarinin
kullanimiyla ilgili siralama; Youtube (n=20 / %50), Whatsapp (n=10 / %25), Facebook (n=5 / %12,5) Messenger
(n=2 / %5) ve Twitter (n=2 / %5) seklinde gerceklesmistir. Dort yas cocuklarinda sosyal medya uygulamalarina

iliskin farkindalk diizeyinin uygulamalar kullanma diizeyinden daha yiksek oldugu gorilmastir.

Tablo 3. Bes Yas Grubu Cocuklarinin Sosyal Medya Farkindaligi ve Kullanimi

Sosyal Medya Farkindahgi ve Kullanimi (5 Yas)

Biliyor Bilmiyor Kullannmig Kullanmamig
Sosyal Medya Araci f % f % f % f %
Facebook 51 63,75 29 36,25 21 26,25 59 73,75
Twitter 18 22,5 62 77,5 6 7,5 74 92,5
Whatsapp 71 88,75 9 11,25 33 41,25 47 59,75
Messenger 23 28,75 57 71,25 10 12,5 70 87,5
Youtube 61 76,25 19 33,75 53 66,25 27 33,75

Tablo 3’deki bulgular incelendiginde; bes yas cocuklari arasinda en ¢ok bilinen ve farkindalik oraninin en yiiksek
oldugu sosyal medya uygulamalari; Whatsapp (n=71 / %88,75), Youtube (n=61 / 76,25), Facebook (n=51 /
%63,75), Messenger (n=23 / %28,75) ve Twitter (n=18 / %22,5) seklinde siralanmistir. Sosyal medya araglarinin
kullanimi ile ilgili bulgulara bakildiginda; bes yas grubu cocuklari arasinda sosyal medya uygulamalarinin
kullanimiyla ilgili siralama; Youtube (n=53 / %66,25), Whatsapp (n=33/ %41,25), Facebook (n=21 / %26,25)
Messenger (n=10 / %12,5) ve Twitter (n=6 / %7,5) seklinde gerceklesmistir. Bes yas ¢ocuklarinda sosyal medya

uygulamalarina iliskin farkindalik dizeyinin uygulamalari kullanma dizeyinden daha yiksek oldugu

gorilmastar.

740 Sapsaglam, O. (2018). Social Media Awareness and Usage in Preschool Children, International
Journal Of Eurasia Social Sciences, Vol: 9, Issue: 31, pp. (728-746).



IJOESS

Year: 9, Vol:9, Issue: 31 MARCH 2018

Tablo 4. Cocuklarin Sosyal Medya Uygulamalarini Nerede Gérdiikleri

3 Yas Sosyal Medya Farkindaligi ve Kullanimi (Betimsel ifadeler)

Sosyal Medya Uygulamasi Sosyal Medya Uygulamasini Nereden Gordugii
Youtube Annesinin telefonunda (3. 1.)
Whatsapp Annesinin telefonunda (3. 2.)
Facebook Annesinin telefonunda (3. 3.)
Twitter Annesinin telefonunda (3. 4.)
Messenger Televizyonda (3. 5.)

4 Yas Sosyal Medya Farkindaligi ve Kullanimi (Betimsel ifadeler)
Youtube Akilli televizyonda (4.1.)
Whatsapp Annesinin telefonunda (4. 2.)
Facebook Annesinin ve babasinin telefonunda (4. 3.)
Twitter Babasinin telefonunda (4. 4.)
Messenger Annesinin telefonunda (4. 5.)

5 Yas Sosyal Medya Farkindaligi ve Kullanimi (Betimsel ifadeler)
Youtube Annesinin ve babasinin telefonunda (5.1.)
Whatsapp Annesinin telefonunda (5. 2.)
Facebook Annesinin ve babasinin telefonunda (5. 3.)
Twitter Babasinin telefonunda (5. 4.)
Messenger Annesinin telefonunda (5. 5.)

Tablo 4’deki bulgular incelendiginde; gorliisme yapilan c¢ocuklarin neredeyse tamaminin sosyal medya

uygulamalarini annelerinin telefonlarinda gordiklerini ifade ettikleri gorilmektedir. Bununla birlikte ¢ocuklarin

sosyal medya uygulamalarini diger aile bireylerinin telefonunda ve televizyonda gérdigiini belirten ¢ocuklar da

bulunmaktadir.

Tablo 5. Cocuklarin Sosyal Medya Uygulamalarinin Kullanim Amacina iliskin Gérusleri

3 Yas Sosyal Medya Farkindaligi ve Kullanimi (Betimsel ifadeler)

Sosyal Medya Uygulamasi  Sosyal Medya Uygulamasinin islevi

Youtube
Whatsapp
Facebook
Twitter
Messenger

Youtube
Whatsapp
Facebook
Twitter
Messenger

Youtube
Whatsapp
Facebook
Twitter
Messenger

Cizgi film izlemek icin kullanilir (3. 1.)
Konusmak icin kullanilir (3. 2.)

4 Yas Sosyal Medya Farkindaligi ve Kullanimi (Betimsel ifadeler)
Cizgi film izlemek icin kullanilir (4.1.)
Mesaj atmak ve arama yapmak icin kullanilir (4. 2.)
Mesajlara bakmak icin kullanilir (4. 3.)
Mesaj yazmak icin kullanilir (4. 4.)
Telefonda birseyler bulmak icin kullanilir (4. 5.)

5 Yas Sosyal Medya Farkindaligi ve Kullanimi (Betimsel ifadeler)
Video izlemek icin kullanilir (5.1.)
Mesaj yazmak icin kullanilir (5. 2.)
Baskalarinin resimlerini gérmek ve resim gondermek igin kullanilr (5. 3.)
Mesaj yazmak icin (5.4.)
Mesaj atmak icin kullanilir (5. 5.)
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Tablo 5’deki bulgular incelendiginde; g yas ¢ocuklarinin diger yas gruplarindaki ¢ocuklara gore sosyal medya
araglarinin kullanim amaglari hakkinda daha az bilgi sahibi olduklari gériilmekle birlikte, genel olarak ¢ocuklarin
sosyal medya araglarinin kullanim amaglarinin farkinda olduklari gérilmektedir. Youtube; Cizgi film-video

izlemek icin kullanilir (3.1./4.1./5.1.), Whatsapp; Mesaj atmak ve arama yapmak igin kullanilir (3.2./4.2./5.2.)
TARTISMA ve SONUC

Bu arastirmada okul éncesi donem g¢ocuklarinin sosyal medya uygulamalarina iliskin farkindalik ve kullanim

durumlarinin incelenmesi amaglanmistir.

Arastirma sonuglarn incelendiginde; l¢ yas ve doért yas cocuklari arasinda en ¢ok bilinen sosyal medya
uygulamasinin Youtube, bes yas ¢ocuklarinda en ¢ok bilinen sosyal medya uygulamasinin ise Whatsapp oldugu
gorllmustir. TUm gocuklar arasinda en ¢ok bilinen ilk (g sosyal medya uygulamasi Youtube, Whatsapp ve
Facebook seklinde siralanmistir. Cocuklarin youtube iliskin farkindalik dizeylerinin daha yiksek olmasinin
internetten video ve ¢izgi film izlemek igin bu uygulamayi kullanmalarinin bir sonucu oldugu disiinilmektedir.
Cocuklarin betimsel ifadeleri bu tezi desteklemektedir ve tim yas gruplarindaki ¢ocuklarin Youtube iliskin
betimsel ifadeleri “Cizgi film-video izlemek igin kullanihr” seklindedir (3.1./4.1./5.1.). Yapilan bir arastirmaya
gore Turkiye’de internet kullananlarin % 82,4’l interneti sosyal medyaya erisim amaciyla, % 74,5’i ise video
izlemek icin kullanmaktadir Tuik (2016). Internet in 2017 Global Overview (2017), isimli ¢alismaya gore
Ulkemizde en ¢ok kullanilan sosyal medya uygulamasi Youtube’dir. Ulusoy ve Bostanci (2014) tarafindan yapilan
arastirmada anne babalar ve ¢ocuklar tarafindan en sik kullanilan sosyal medya uygulamasi Facebook olarak
belirtilmistir. Ok (2013) tarafindan yapilan ve ortadgretim 6grencilerinin sosyal medya kullanim aliskanliklarini
belirlemeye yonelik c¢alismada ortadgretim ogrencileri tarafindan en ¢ok tercih edilen sosyal medya

uygulamalarinin Facebook, Youtube ve Twitter oldugu gorilmustdr.

Arastirma sonucunda cocuklarin yaslarinin yikselmesine bagh olarak sosyal medya uygulamalarina iliskin
farkindalik ve kullanim diizeylerinin de yiikseldigi ve sosyal medya uygulamalarinin kullanim amacina iliskin bilgi
dizeylerinin arttigi goérilmistir. Bu durumun temel nedeni olarak ¢ocuklarin yaslarinin yikselmesine bagli
olarak gelisim dizeylerinin artmasi ve buna bagh olarak cevrelerindeki kisi ve nesnelerle etkilesimlerinin
artmasi olabilir. Clinki Bertan vd. gore (2009), cocuklar erken yaslardan itibaren cevre ile etkilesim kurarak
nesneleri ve durumlari anlamaya calisirlar. Kandir ve Alpan’a (2008) gore okul 6ncesi donemde gelisim ¢ok
hizlidir ve ¢ocugun gelisiminde en etkili cevresel faktor ailedir. Cocugun gelisim ve 6grenme siirecindeki aktif
roliine vurgu yapan Piaget ve Bruner’e gore ¢ocuklar, icinde bulunduklarn ¢cevrede kendi 6grenmelerini kendileri

gerceklestirirler (Aktaran, Senemoglu, 2007).

Arastirmaya katilan ¢ocuklarin sosyal medya uygulamalarini nerede gordiklerine dair yanitlar incelendiginde;
cocuklarin neredeyse tamami sosyal medya uygulamalarini annelarinin telefonunda gorduklerini belirtmislerdir.
Bu durum ebeveynlerin bilerek veya bilmeyerek cocuklari sosyal medya kullanimina tesvik etmesiyle ilgili

olabilir. Anne ilk ¢cocukluk déneminde ¢ocugun bakimi, beslenmesi ve diger ihtiyaclarinin karsilanmasi ile daha
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cok ilgilendigi ve ¢ocukla daha fazla zaman gegirdigi icin ¢ocuklar annelerinden etkilenmektedirler. Elektronik
aletler ebeveynler tarafindan bazen elektronik bakicilar gibi kullanilabilmekte ve ¢ocuklar elektronik aletleri
kullandik¢a sosyal medya uygulamalarini ve diger pek ¢ok uygulamayi kesfetmektedirler. Ebeveynler ve diger
yetiskinler tarafindan gocuklari elektronik aletleri kullanmaya tesvik etme bazen zorunluluk (McQueen, Cress ve
Tothy, 2012), bazende g¢ocuklarinin bilissel ve motor becerilerini destekleme gibi olumlu beklentiler igin
yapilmaktadir (Geng, 2014). Sapsaglam ve Omeroglu (2015) aileyi ilk bilgi ve becerilerin 6grenildigi yer ve
cocuklarin beslendigi temel kaynak olarak ifade etmektedir. Anne babalar ¢ocuklarin ilk 6gretmenleridir
(Gordon, 1993), ¢ocuklar beceri ve aliskanliklarini anne babalar tizerinden edinirler ve gocuklarin 6grenme
strecinde ailenin sosyo ekonomik ozellikleri de etkili olmaktadir (Radesky, Schumacher ve Zuckerman vd.,
2015). Bununla birlikte sosyal medya kullanimi ebeveynler arasinda hizla artmakta (Ray ve Jat, 2010) ve
ebeveynler mesgul olduklarinda ¢ocuklari sosyal medya uygulamalarina yonelmektedirler (Livingstone, Marsh,
Plowman, Ottovordemgentschenfelde ve Fletcher-Watson, 2014). Dolayisiyla cocuklarin sosyal medya
uygulamalarina dair farkindalik ve kullanim aliskanliklari (izerinde, ¢ocuklarin elektronik aletleri kullanma
aliskanliklari ve ebeveynlerin kendilerinin sosyal medya uygulamalarini kullanma aliskanliklarinin etkili oldugu

soylenebilir.
ONERILER

Arastirma sonucunda c¢ocuklarin heniiz erken yaslardan itibaren sosyal medya uygulamalarinin farkinda
olduklari ve bazilarinin da uygulamalari kullandiklari gériilmistiir. Cocuklar bu yaslarda gerek sosyal medya
uygulamalarini gerekse internetteki diger uygulamalan kullandiklari esnada olumsuz bir takim iceriklere maruz
kalabilir ve art niyetli kisilerle karsilasabilirler. Anne babalarin bu konuda ¢ocuklarini bilgilendirmeleri ve kontrol
etmeleri yasanabilecek olumsuzluklari 6nleyebilir. Yine cocuklarin erken yaslardan itibaren sosyal medya
uygulamalarini ve interneti asiri dizeyde kullanmalari bazi gelisimsel ve sosyal problemlere yol agabilir. Bu
konuda ebeveynlerin dikkatli olmasi onerilebilir. Cocuklarin erken yaslarda anne ve babalariyla olan olumlu
iliskileri ebeveynlerine daha saglikli baglanmalarini saglamaktadir. Bu ylzden anne babalarin ¢ocuklarina daha
fazla zaman ayirmalari ve daha fazla ilgi gostermeleri ¢ocuklarin elektronik aletlere olan ilgi ve yonelimini

azaltacagi icin olumlu bir ebeveyn-cocuk iliskisini destekleyecektir.
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