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ABSTRACT

Today, human life has experienced significant change and transformation in the individual and
social level in line with the technological developments. While these new communication tools
promise people to socialize easily in virtual environment, they also take people away from face to
face communication. In this context, the effect of using Facebook on the time spent with family
members in the family environment, which is the basic unit that underlies the first
communication skills and socializing of the individual, has been examined. Facebook users living
in Kitahya were selected by simple random sampling method and included in the research. The
participants have been selected from primary schools, high schools, vocational schools, and
public education centers in Kiitahya to cover individuals of all age categories. The data were
collected via survey forms which consist of questions prepared by getting expert opinions on the
subject. The data were analyzed by using SPSS software.

Keywords: Healthy communication, family communication, social media, facebook, virtual
communication.

! This study was compiled from the thesis of “The effect of Facebook on communication within the family:
Example of Kiitahya”
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INTRODUCTION

Family is the very first institution and the elementary cell of social life. In this context, the first phase of the
communication development of an individual starts in the family and it is formed in connection with the family
members. Therefore, the communication and interaction between parents and children is the fundamental
step of social life. The time spent home is rather limited when compared to more traditional families of the
past due to the lifestyle choices and busy working environment of today. The time made available to the other
family members is commonly the evening hours when all the family members get together. The ability to take
the opportunity to get together with the other family members in such a limited time is closely associated with

the ability to have a healthy communication with each other.

Efficient communication is a must if it is to offer the children a healthy medium for socializing and it is possible
only if the members of the family are able to understand each other’s feelings and thoughts. Thus, exchange is
the basis of communication. Talking to each other, face-to-face interaction, being able to communicate all the

gestures and facial expressions are the key to a healthy communication (Surict, 2005: 175).

Face-to-face communication is considered a precondition of a healthy communication, however, the
widespread use of Internet technologies and associated tools has altered face-to-face communication in our
modern times. Here, the part especially played by social media platforms in shaping the ways of
communication is notable. These platforms have been transforming the social life of people both in Turkey and
the rest of the world. Indeed, the use of social media tools in almost any dimension of the society has become
a necessity rather than a preference today. Social media tools have become indispensable parts of our lives as
media widely used by businesses, commercial organizations, non-governmental organizations, associations,

government organizations along with all the social centers which try to ensure their survival.

In Turkey, Facebook is listed as the second most commonly used social network after YouTube which has the
largest amount of Turkish users (wearesocial.com). People often check their Facebook page right after booting
their PCs and they tend to spend excessive amounts of time on social media without even noticing. Such habits
and preferences occasionally lead to serious communication breakdowns between the parents and the
children. It is common that family members prefer spending their time on Facebook, one of the most popular
social networks in the world, instead of having candid and healthy face-to-face conversations. Prolonged and

frequent contact with the virtual world may produce individuals addicted to this virtual world.

This study explored the hypothesis that communication in a family is hampered with the use of Facebook
outside of its purposes, spending excessive time on Facebook which in turn translates into reduced attention
and care invested into family members. Modern lifestyle results in increased dependence on aspects outside of
home and busy working schedule, challenging living conditions, and the conditions concerning children’s
education gradually reduce the time spend together at home. It is often the evening hours when the family

members are able to spend time together for sharing. However, especially the children have seen to prefer
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virtual world over communicating with family members during these hours due to the widespread availability

of Facebook.

A questionnaire was submitted to 450 individuals consisting of parents, children and young adults living in the
city of Kitahya based on random sampling technique. The questionnaires completed by participants who are
not Facebook users were excluded. The population of this study consisted of individuals attending to Public
Education Centers, Career Schools, High Schools and Elementary Schools. The reason behind such an emphasis
on educational institutions was to reach out to participants of varying backgrounds and ages as Facebook users.
The results showed that participants tended to believe that Facebook usage limited the time shared with the

family.
Social Media Use in Turkey

The advancements made in the 21st century in terms of communication made it possible to go beyond the
limits of time and space. It is now possible to view events all over the world simultaneously with millions of
others which illustrates the change in the form and dimensions of communication in the last decades. Once a
popular means of news publishing and communication, newspapers have rapidly been replaced by the TV
broadcast. Moreover, it was the information technologies which made the real breakthrough in terms of
communication (Giddens, 2012: 631). Internet technologies have changed the way we live, the way we learn

and the way we communicate with each other (Odabasi et al., 2007).

Today, more than half of the world’s population owns at least one smartphone and it was reported that more
than half of the Internet connections are made using mobile phones. A closer look into the reports in this field
showed that the total number of Internet users was increased by 2 million, and the total number of active
social media users was increased by 6 million since January 2016 in Turkey. Internet users spend an average of
7 hours online and half of this time is spent on the Internet while the other half is spent on social media

platforms (www.someyo.com). Statistics from 2017 showed that a total number of 48 million Internet users

and 42 million active social media users live in Turkey, a country with a population of 80.02 million. Among the
social media platforms with the most Turkish users are YouTube (57%) which is followed by Facebook (56%)
with a slight difference (wearesocial.com). Mark Zuckerberg, co-founder of Facebook, defines Facebook not
only as a technology business but also a sociology business. According to Jarvis, this definition explains the
situation perfectly and Mark Zuckerberg is a social engineer who launched the mechanism to help us do what
we want to do while manipulating us do what he wants us to do as a person who have training in psychology
(Jarvis, 2012: 37). The convenience of doing many things online from where we are seated with just one click is
an important factor attracting the world which translates into ever-increasing number of users. Widespread
use of the Internet and social media tools, in a way, developed in parallel with the technology. Indeed, the
Internet has become more accessible with increasing smartphone use and people started go online more

frequently.
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Having been discussed as an aspect of the information technologies, social media is commonly questioned for
how to use it rather than the opportunities it has to offer to the people or the real meaning that should be
ascribed to it (Irak and Yazicioglu, 2012: 134). A literature review in Turkish showed that important studies are
conducted on the social media use in Turkey. Sener (2009), in his study on the Facebook use, showed that
Facebook usage has become one of the daily routines in Turkey. Moreover, the author further suggested that
users are able to connect to Facebook whenever they want, they used Facebook as a leisure activity and with
the purpose of expanding their social network, and they commonly used Facebook to keep tabs on their
current friends (Sener, 2009). In support of these points, Okur and Ozkul (2015) reported that Facebook use has
become a daily routine and the users invested an important portion of their time into Facebook. The authors
found that the average time the users spent on Facebook was 2 to 3 hours per day. Nevertheless, it was
reported that users experience Facebook not as a leisure activity but as a routine part of the daily life (Okur and

Ozkul, 2015).

Solmaz et al. (2013) reported, in their study with 500 participants, that almost all of the participants had social
media accounts and they logged into their accounts on a daily basis spending a significant amount of their time
on social media. Reported a social media engagement rate of 97%, this study suggested that Facebook was the
most commonly used social media tool and that the participants spent 1 to 3 hours a day browsing Facebook.
Adding comments to the contents posted on social media, communicating with friends via social media,
entertainment, spending their leisure time, and relaxation are shown to be among the motivators of social
media engagement (Solmaz et al., 2013: 31). It seems like virtual world makes it possible for many people to
do things which they cannot do in their daily life. Furthermore, Internet and social media literacy is a must for

every age in order to prevent excessive use of virtual world beyond its intended use.

In another study where 50 parents were probed about their Internet usage, it was reported that more than
half of the participants spent more than 2 hours per day online, that parents defined the Internet as
entertaining, relaxing, informative while at the same time underlining its possible disadvantages such as being
addictive and damaging to the individual and the society, in general. The results of this study showed that the
most important issue about the Internet use was the fact that approximately half of the participants did not
pay attention to their children when they browse the Internet and they stated that they minded their own
business. These findings suggest that parents fail to pay enough attention to their children, and that they left
their children defenseless against the disadvantages of the virtual world as their awareness of Internet use was

not at the desired level (Kirik, 2014: 345).

A number of researchers claimed that the concept of socializing on social media is an illusion. On the contrary,
the use of social media results in asocial behavior having alienated the individual from the social context.
Another approach considers social media as a platform which has built a new domain for socializing having
brought with it specific conditions. Third approach defines social media use as transferring the socializing

practices of the real world into virtual world (Goker, 2015: 409). In the light of these approaches, it can be
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clearly observed that although individuals are physically connected to the spaces they use for socializing, such a
connection is of an interruptible kind. Rose to popularity with the motto of being independent from time and
space, social media tools transformed communication into a fast and convenient part of our lives while at the

same time turning it into a time-consuming engagement.

Oktik (2013), in his study on the social control of family on children’s Internet usage, stated that the interaction
between the family and children is shaped by virtual world and its consequences in our times. According to the
author, children’s education and social life take a different form in parallel with the technological
advancements, and the author recommended raising awareness in families for parenting with respect to the
widespread Internet and social media use. Nevertheless, the need for parental guidance during the child’s
engagement with the Internet was emphasized and it was defined as a measure to be taken in order to protect
the children from possible dangers of the virtual world and to prevent unnecessary time spent on social media

(Oktik, 2013: 307).

Tektas (2014) found that many undergraduates spend 76% of their time on social networks. It was reported
that the undergraduate participants perceived the concept of socializing as the increased use of social media
and spending more time in virtual world. In this context, it was recommended that the undergraduates with
social network accounts should be informed about efficient use of their time and that seminars should be

organized to focus on better ways to make use of social networks (Tektas, 2014: 868).

In Turkey, adolescents use the social media as a means of communication aimed at avoiding loneliness and as a
way to their friendship with their real-life friends alive (Dogan and Karakus, 2015: 64). On the other hand, Chou
and Hsiao (2000) argued that the Internet use increases the level of alienation of a person in their social
relationships and it results in more alienation as one focuses even more on the virtual world which in turn
pushes one to problematic levels of Internet use (Cit. Dogan and Karakus, 2015: 65). The world of Internet
offers a safe haven for those children who feel alone and who have hard time to express themselves and it
further isolates these children. In this context, the possibility of spending time on social media and the ability to
make friends increase one’s dependence on virtual world especially if that person is experiencing problems

with socializing (Demir, 2016: 31).

METHOD

Research data was collected using simple randomized sampling method in order to contact Facebook users
living in the city of Kiitahya and surveys were administered by face-to-face method in institutions such as public
education centers, career schools, high schools and elementary schools. A total number of 450 people were
randomly administered the questionnaire. Among these respondents, 104 were not Facebook users and they

were excluded from the study. In the data analysis process, frequencies and percentages of the answers given
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to the multiple choice questions were interpreted in tables. Mean values and standard deviations were
calculated in the analysis of the questionnaire questions designed using a Likert scale and the results were
analyzed. In the interpretation of the questionnaire questions designed using a Likert scale, values between 1
and 2.33 were accepted as “l agree”, values between 2.34 and 3.66 were accepted as “Undecided”, and values
between 3.67 and 5 were accepted as “I disagree”. These ranges were calculated, having divided the width of
series (4) from the minimum value, 1, to the maximum value, 5, into the number of items (3) defined by the

author, namely, “l agree”, “Undecided”, and “I disagree” (Ozer et al., 2008).
FINDINGS

In this study, a total number of 224 female and 122 male Facebook users were administered a questionnaire.
Demographics of the participants showed that 69 users (19.9%) were under the age of 15; 193 users (55.8%)
were between the ages of 15 and 30; 62 users (17.9%) were between the ages of 31 and 45; and 22 users
(6.4%) were between the ages of 46 and 60. It was observed that the largest group of Facebook users consisted

of young adults between the ages of 15 and 30 with a majority of 55.8%.

Table 1. Tools Used to Log into Facebook

Frequency Percentage
PC 111 32.1
Portable Device / Laptop
(laptop, notebook, tablet, etc.), 235 67.9
Mobile phone
Total 346 100.0

Majority of the participants (67.9%) answered the question, “Which tools do you use to log into Facebook?”,

with portable devices such as laptop, notebook, tablet, or mobile phone.

The Daily Average of Time Spent on Facebook

The questionnaire item concerning the daily average of time spent on Facebook showed that 36.7% of the
participants spent 30 minutes to 1 hour; while 32.4% of the participants spent 2 to 3 hours on Facebook on a

daily basis. A previous study focusing on social media usage at the country level reported that Turkish users

spent 3 hours a day on social media (wearesocial.com, 2017).

Table 2. Frequency of Logging into Facebook

Frequency Percentage
Once a day 104 30.1
More than once a day 127 36.7
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Once a week 44 12.7
More than once a week 22 6.4
Once a month 18 5.2
More than once a month 7 2.0
Whenever | find the chance 24 6.9
Total 346 100.0

Table shows that 30.1% of the participants logged into Facebook once a day; 36.7% of the participants logged
into Facebook more than once a day; 12.7% of the participants logged into Facebook once a week; 6.4% of the
participants logged into Facebook more than once a week; 5.2% of the participants logged into Facebook once
a month; 2% of the participants logged into Facebook more than once a month; and 6.9% of the participants
logged into Facebook whenever they found the chance. The fact that majority of the participants reported the
use of Facebook more than once a day by 36.7% and once a day by 30.1% can be interpreted as not a day goes
by without logging into Facebook for most of the participants. Higher frequencies found with regards to logging

into Facebook further reveals how Facebook has become a part of our daily lives.

Table 3. Purpose of Using Facebook

Frequency Percentage

To track long-lost friends 97 28.0

To make new friends 25 7.2

To keep updated with friends and to improve friendships 84 24.3
Curiosity 30 8.7
Entertainment 23 6.6

To keep up with the changes in my friends’ lives 79 22.8

Other 8 23

Total 346 100.0

The questionnaire item probing the purposes of using Facebook showed that most of the participants (28%)
were motivated by finding their long-lost friends; 24.3% were motivated by keeping updated with their friends
and improving their friendship; and 22.8% were motivated by keeping up with the changes in their friends’

lives.
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Table 4. Facebook Usage of Spouse/Partner

MARCH 2018

Frequency Percentage
Less than 30 min. 13 17.8
30 min - 1 hour 25 34.2
2-3 hours 26 35.6
4-5 hours 4 5.5
5+ hours 5 6.8
Total 73 100.0
System 273
Total 346

The time participants’ partners spent on Facebook was explored according to the table above. The table shows

that 3.8% of the participants’ partners spent less than 30 minutes on Facebook; 7.2% of the participants’

partners spent 30 minutes to 1 hour on Facebook; 7.5% of the participants’ partners spent 2-3 hours on

Facebook; 1.2% of the participants’ partners spent 4-5 hours on Facebook; and 1.4% of the participants’

partners spent more than 5 hours on Facebook. These results show that participants’ partners most commonly

spent 30 min. to 1 hour and 2-3 hours on Facebook.

Table 5. The Uneasiness Created by Partner’s Facebook Usage

()
g
2 2 S
oo 0 =
< @ 0O @
> s = g 2
oo (@] oo —
s ¢ 2 5§ ¥ v 2 §
5 » £ 5 £ © 2B 2
& < ) fva) a = & =
n 18 35 5 8 7 73
My partner’s Facebook usage at home limits the time
52 10.1 14 23 20 211
shared as a family % 1.24 2.33
n 20 31 7 7 8 73
| am annoyed by my partner’s Facebook usage 58 90 20 20 23 211
% 1.28 2.34
n 13 24 14 12 10 73
My partner ignores me and our children due to excessive
38 69 40 35 29 211
time spent on Facebook % 131 2.75

It was observed that 5.2% of the participants strongly agreed with the statement, ‘My partner’s Facebook

usage at home limits the time shared as a family’, while 10.1% agreed, 1.4% stated they are undecided, 2.3%
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strongly disagreed, and 2% disagreed. A closer look at the distribution shows that most of the participants
agreed with this statement. It was observed that 5.8% of the participants strongly agreed with the statement, ‘I
am annoyed by my partner’s Facebook usage’, while 9% agreed, 2% stated they are undecided, 2% strongly
disagreed, and 2.3% disagreed. A closer look at the distribution shows that most of the participants agreed with
this statement. It was observed that 3.8% of the participants strongly agreed with the statement, ‘My partner
ignores me and our children due to excessive time spent on Facebook’, while 6.9% agreed, 4% stated they are
undecided, 3.5% strongly disagreed, and 2.9% disagreed. A closer look at the distribution shows that most of

the participants agreed with this statement.

Table 6. Facebook Usage in the Presence of Other Family Members

Frequency Percentage
Yes 235 67.9
No 111 32.1
Total 346 100.0

Table 6 explored the participants’ Facebook usage habits in the presence of other family members. Table
showed that 67.9% of the participants log into Facebook in the presence of their family, while 32.1% preferred
not to log into Facebook in the presence of their family. It was observed that participants tended to log into

Facebook in the presence of other family members.

Children’s Facebook Usage

A closer look into the results showed that participant’s children rather commonly used Facebook. Facebook
usage habits of children were explored. It was found that 67.3% of the participants’ children had a Facebook

account, while 32.7% did not have one.

Table 7. Children’s Facebook Usage in the Presence of a Parent

Frequency Percentage
Yes 11 314
No 24 68.6
Total 35 100.0
System 311
Total 346

Table 7 explored if participants’ children had a habit of logging into Facebook in the presence of their parents.

31.4% of the participants reported that their children logged into Facebook in the presence of their parents,
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while 68.6% reported that they did not. These results showed that more than half of the children logged into

Facebook when unattended.

Table 8. The Effect of Children’s Facebook Usage on Family Time

Frequency Percentage
Yes 27 77.1
No 8 22.9
Total 35 100.0
System 311
Total 346

Table 8 explored if participants’ children’s Facebook usage habits limited the quality time spent as a family or
not. 77.1% of the participants reported that children’s habit of spending excessive time on Facebook limited
the quality time spent as a family, while 22.9% argued against it. According to the table, majority of the

participants argue that children’s habit of spending excessive time on Facebook limited the quality time spent

as a family.

Table 9. Time Frame for Facebook Usage

Frequency Percentage

Morning 3 .9
Noon 32 9.2
Afternoon 164 47.4
Night 33 9.5
Whenever | find the chance 114 32.9
Total 346 100.0

Table 9 showed that 0.9% of the participants reported Facebook usage in the morning; 9.2% of the participants
reported Facebook usage at noon; 47.4% of the participants reported Facebook usage in the afternoon; 9.5% of
the participants reported Facebook usage at night; and 32.9% reported that they logged into Facebook
whenever they find the chance to do so. According to these data, the most commonly preferred time frame for
Facebook usage was ‘afternoon’ (47.4%) which was followed by ‘Whenever | find the chance’ (32.9%). The fact
that people log into Facebook whenever they have the chance to do so can be interpreted as an indication of
addiction. Moreover, the preference of ‘afternoon’ as the time to log into Facebook has a negative impact on

the quality time spent with family and the family communication.
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Table 10. The Correlation between the Time Frame and Facebook Usage in the Presence of Family Members

Do you log into Facebook in

the presence of other family

members?
Yes No Total
g Morning N 3 0 3
?o % 0.90 0.00 0.90
oo
o Noon N 11 21 32
=
c % 3.20 6.10 9.20
wv
35
@ Afternoon N 108 56 164
T
3 % 31.20 16.20 47.40
>
> Night N 23 10 33
©
Q2 % 6.60 2.90 9.50
S Whenever | find the
g <
£ S chance N 90 24 114
+— 0
g 8 % 26.00 6.90 32.90
= £
Total N 235 111 346
% 67.90 32.10 100.00

Table 10 explored if there is a correlation between the time frame participants choose to log into Facebook and
their Facebook usage in the presence of other family members. Table 9 showed that most of the participants
preferred to log into Facebook in the afternoon. Table 10 further showed that this group of participants who
preferred to log into Facebook in the afternoon also reported, at a high percentage, that they logged into
Facebook in the presence of other family members. Here, these results can be interpreted as most of the
participants preferred to use Facebook in the afternoon without regards to the presence of other family

members.

CONCLUSION and DISCUSSION

As human beings we are compelled to communicate in every aspect of our social lives, and the healthiest way
of communication is accepted to be face-to-face communication. Being able to communicate candidly and
frequently in the family, the tiniest projection of the society, getting together and spending time on shared

activities are of utmost importance when it comes to survival and integrity of the family.
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Ability to clearly express one’s emotions and ideas, ability to have face-to-face conversations, and togetherness
are as important as reciprocity. In communication, both parties must be open to communication to send and
receive messages. In other words, active listening is a must if one is to receive the message as a whole without
any misunderstandings. In this context, active listening is as important as face-to-face communication and
togetherness when it comes to satisfactory communication. Moreover, the frequency of communication was

suggested as an important aspect of healthy family communication.

We have seen a wide range of changes and transformations in our lives in terms of communication with the
technological advancements of our time Information technologies and their fruit, social media tools, have led
to drastic changes in many aspects of our lives (business, economy, politics, education, etc.) in terms of
communication. The research question of this study was ‘How these changes found their reflections in the
family communication?’. This study focused on the effects of using Facebook, a social network with one of the

highest number of Turkish users, on the time spent together as a family.

Social networks have been attracting millions of users since day one and these websites have claimed their
place in our daily routine (Boyd and Ellison, 2008: 210). Accessible from Turkey since 2008, Facebook had
reached to a large number of users in no time. Intertwined with real-life, the use of Facebook and similar social
networks occasionally result in unfortunate situations bringing in with it dangers and addiction. Indeed, an
Internet Addiction Polyclinic was introduced in Bakirkéy Prof. Dr. Mazhar Osman Mental and Neurological
Disorders Hospital in 2011. This polyclinic is specialized in problems such as social network addiction, online

game addiction, online shopping addiction.

New identities, also known as “Internet Persona”, are formed through profiles created on social media
platforms. Social media users take great care not to damage these new identities (Irak and Yazicioglu).
Individuals addicted to Facebook fabricate a new form of world in their minds as this platform boasts both real
and virtual elements. When individuals are excessively synced with this virtual world, they tend to log into their
Facebook pages several times a day and to spend an important part of their time on their pages. Individuals
who are not happy with the challenges of being an individual in real-life attempt to create an ideal virtual
identity and to have an Internet presence. Individuals who share almost every moment of their lives on
Facebook and those who expect comments and likes for these posts take firm steps towards an addiction and
they face a problematic situation in terms of communication. The reason behind this statement is that the
individuals who find it hard to be detached from this new identity and the virtual world are alienated, both
physically and psychologically, from the reality, their social life, and even from their family regardless of they

share the same living space.

Today, we are already challenged with the restrictions of modern times and the busy working environment
which often limited the family communication to afternoon hours. In this context, it is of importance for the
family communication to make use of afternoon hours in the best way possible. Healthy communication is

possible only through togetherness, active conversations and sharing. Family members being together in front
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of the TV in silence or both parents and children focusing on their PCs or smartphones hinder family
communication. In this context, Young (1998) reported individual, familial and career problems individuals who
use Internet excessively face with. Excessive Internet usage deteriorates the marital life, parent-child

communication, and relations with close social circle (Young, 1998).

A closer look into the data obtained from this research results in the observation of the fact that Facebook
usage rather individualizes a person as illustrated by the ideas participants shared on socializing through
Facebook. In this study, the questionnaire item probing the purposes of using Facebook showed that most of
the participants (28%) were motivated by finding their long-lost friends; 24.3% were motivated by keeping
updated with their friends and improving their friendship; and 22.8% were motivated by keeping up with the
changes in their friends’ lives. Similarly, Toprak et al. (2009) suggested that most of the Facebook users were

motivated by finding their long-lost friends (Toprak et al., 2009: 71).

A closer look into the effect of Facebook on socializing gave surprising results in terms of the number of friends
participants had on Facebook and the active face-to-face communication they had with their Facebook friends
in real-life. It was found that the number of friends participants had on Facebook was higher than it is possible
in real-life. The fact that most of the participants reported ‘201-300’ friends to the question, ‘How many friends
do you have on Facebook?’, showed that Facebook mode of friendship is far from similar to that of the real-life
friendship. Indeed, the reply of most of the participants was ‘No’ to the follow-up question, ‘Do you maintain
communication with your Facebook friends in real-life?” Building on these findings, we have concluded that

Facebook friendship can be categorized under an imaginary and pretended form of friendship.

Considering the fact that more than half of the participants used portable devices such as laptop, notebook,
smartphone, etc. to log into Facebook, it can be said that portable devices make it more convenient to log into
Facebook and they increase the time one spends on the social network. We concluded that especially the use
of smartphones allows people to access social media at all times. Indeed, the fact that majority of the
participants reported the use of Facebook ‘more than once a day’ and ‘once a day’ can be interpreted as not a
day goes by without logging into Facebook for most of the participants. Similar findings were reported by
Durmus et al. (2010) and it was found that Facebook users logged into their accounts 2 to 5 times a day. These

findings further suggest that Facebook usage has become an indispensable part of our daily routine.

Another remarkable finding was the participants’ preference of ‘afternoon’ as the time frame to log into
Facebook. In general, afternoons are the time when families get together and the fact that family members are
connected to Facebook in these hours proves problematic for family communication. When the participants’
partners’ Facebook usage and participants’ level of uneasiness about this situation were analyzed it was found
that most of the participants were annoyed by this situation. In addition, the study showed that around three
fourth of the participants logged into Facebook in the presence of other family members. Moreover, most of
the participants reported that their partner ignores them and their children due to excessive time spent on

Facebook and that their Facebook usage habits limit the quality time they spend as a family. Another finding of
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this study was that children spent 2-3 hours a day on Facebook and that the parents were uneasy about this
situation. Most of the parents included in this study reported that their children had Facebook accounts and
that they logged into Facebook when unattended. Furthermore, 77% of the parents stated that their children’s
Facebook usage limited the time spent as a family. As the findings suggest, most of the participants believed

that spending time on Facebook has an adverse impact on family communication.

However, the real problem starts when this behavior turns into an addiction. As individuals would like to spend
their majority of time online if they are addicted to Facebook, this behavior would prove to be a serious
problem in one’s real-life and social circle. It is common that individuals addicted to Facebook isolate
themselves from their social circle and even from the family members with whom they share the same living
space. Ending up in isolation as they attempt to socialize in front of a monitor, the individual starts to
experience communication problems. And this phenomenon undermines the family communication, an
important phase of socializing for children. A very attractive tool used to distract oneself, social networks
encourage people to invest even more of their time. In this context, it is necessary to develop informative
solutions concerning social media and Internet use for both parents and children of all ages. It is recommended
for the future studies to focus on social media usage employing qualitative research method in order to better
understand the social media usage patterns of the users along with their lifestyles to obtain sound and in-depth

data.
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Glinimuzde teknolojik gelismelerle insan yasantisinin bireysel ve toplumsal diizlemde yasadigl
degisim ve donlsim hayatin her alaninda bircok fayda saglarken bazi olumsuzluklari da
beraberinde getirmistir. Bu yeni iletisim araglari insanlara, kolaylikla sanal ortamda sosyallesme
vaadinde bulunurken en saglikli iletisim sekli olan ylz yiize iletisim formasyonundan uzaklastirma
problemiyle karsi karsiya birakmistir. Bu baglamda ¢alismada bireyin ilk iletisim becerilerinin ve
sosyallesmesinin temelinin atildig§ aile ortaminda aile Uyeleriyle birlikte gegirilen zamana
Facebook kullaniminin etkisi arastirilmistir. Bu arastirmaya Kitahya ilinde yasayan ve basit
tesadiifi 6rneklem ile segilen Facebook kullanicisi bireyler dahil edilmistir. Her yas kategorisinden
bireye ulasabilmek icin Kitahya’da bulunan ilkdgretim okulu, lise, kariyer okulu, halk egitim
merkezi gibi mekanlar araciligiyla katilimcilara ulagilmistir. Arastirmada veriler konuyla ilgili
uzman gorigleri alinarak hazirlanmis sorulardan olusan anket formuyla toplanip SPSS
programinda analiz edilmistir.

Anahtar Kelimeler: Saglikli iletisim, aile iletisimi, sosyal medya, facebook, sanal iletisim.

’Bu calisma "Facebook'un aile ici iletisim Gzerindeki etkisi: Kiitahya Ornegi" isimli yiiksek lisans tezinden
derlenmistir.
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GiRiS

Aile bireyin sosyallesmesinin ilk basladigi temel kurum olarak kabul edilmektedir. Bu anlamda bireyin iletisimsel
olarak gelisiminin ilk asamasi aile icinde ve aile lyeleriyle birlikte sekillenmektedir. Dolayisiyla anne ve babanin
cocuklarla iletisim ve etkilesimi onlarin sosyallesmesinde temel basamagi olusturmaktadir. GUnimiz
toplumunda yogun yasam ve is temposunda evde birlikte gecirilen zaman dilimleri geleneksel déneme gore
daha fazla kisitlanmaktadir. Aile Uyeleriyle birlikte gecirilebilecek ortak zaman dilimi gogunlukla Uyelerin bir
araya toplanabildigi aksam saatleri olmaktadir. Kisitli zaman dilimi icerisinde aile Uyelerinin bir araya gelme
firsatini iyi degerlendirebilmeleri onlarin birbirleriyle ne kadar saglikh iletisim kurabildigiyle yakindan iliskili

olacaktir.

Etkili iletisim, gocuklarin saglikli bir sosyallesme zemini bulabilmesi icin 6nemli bir zorunluluktur ve aile
fertlerinin birbirlerinin duygu ve duslincelerini tam olarak anlayabilmeleriyle gerceklesmektedir. Bu nedenle
iletisimde ¢ift yonluiliik esastir. iletisim icerisindeki bireylerin konusmasi, yiiz yiize olma durumlari, tim jest ve
mimiklerin agik bir sekilde yansitilabildigi bir etkilesim sekli iletisimin saglikli kurulabilmesi agisindan énemli

gorilmektedir (Surtcil, 2005: 175).

Yasadigimiz cagda saglikli iletisimin bir gerekliligi olarak gorilen yiz yiize iletisimin formu, internet teknolojileri
ve meyvelerinin yayginlasmasiyla ciddi bir degisime ugramistir. Ozellikle sosyal medya platformlarinin iletisim
seklinin degisimi konusunda etkisi en bliylik paya sahiptir. Bu platformlar diinyanin bir¢ok yerinde oldugu gibi
Tirkiye’de de insanlari hem sosyal yasantisinda hem iletisim becerilerinde farklilasmalara neden olmustur.
Aslinda geldigimiz noktada toplumun neredeyse her sahasinda sosyal medya araglarinin kullanimi bir tercihten
¢ok bir zorunluluga dénismustir. Tim kurumlar, ticari isletmeler, sivil toplum kuruluslari, dernekler, devlet
kurumlari gibi aklhimiza gelebilecek tiim sosyal merkezler kadar bireysel anlamda da kendilerini var etme
¢abasiyla fazlaca kullandigl bir mecra olarak sosyal medya araglari hayatimizin bir 6nemli bir pargasi haline

gelmistir.

Turkiye’de bu baglamda Youtube’dan sonra en fazla kullanici sayisina sahip ikinci sosyal medya ag1 Facebook
olarak karsimiza cikmaktadir (wearesocial.com). insanlarin ¢ogu bilgisayarlarini acar agmaz dncelikle Facebook
sayfalarina bakmakta ve farkina varmaksizin sosyal medyada amacini karsilayacagindan daha fazla zaman
harcamaktadir. Aile icerisinde anne-baba ve ¢ocuklarda bu durum zaman zaman ciddi bir iletisim kopukluguna
yol agmaktadir. Clink( aile Gyeleri iletisim biciminin en agik ve sagliklisi olan yiiz yize iletisim kurmaktan daha
¢ok sanal diinyanin en popliler kanallarindan biri olan Facebook sayfalarinda vakit gecirmektedir. Sanal diinya

ile uzun sire ve sik temas kurma insanlari zaman zaman bu diinyaya bagimli bireyler haline getirebilmektedir.
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Bu arastirmada Facebook kullaniminin amacindan sapmasi, gereginden fazla Facebook’ta vakit gecirilmesi ve bu
durum sebebiyle aile lyelerine ayrilan ilgi ve dikkatin azalmasiyla aile igi iletisimin olumsuz yonde etkilendigi
varsayimi lzerinde durulmaya calisiimistir. Modern yasam temposu insanlari daha fazla disariya bagimli
kilmakta, yogun is temposu, zor yasam sartlari, cocuklarin egitim kosullari gibi etkenlerle gittikce evde gegirilen
zaman dilimleri azalmaktadir. Aile Gyelerinin ortak paylasimda bulunabilecekleri zaman dilimi genellikle aksam
vakitleridir. Fakat Facebook kullaniminin yayginlasmasiyla 6zellikle cocuklar bu vakitlerde aile Uyeleriyle iletisim

kurmak yerine sanal diinyayi tercih eder hale gelmislerdir.

Katahya ili 6rnegi temel alinarak tesadifi 6rneklem yoluyla anne, baba, ¢ocuk ve geng kitleden olusan 450 kisi
Uzerinde anket uygulamasi yapilmistir. Yapilan anketlerden Facebook kullanicisi olmayan katilimcilarin anketleri
¢ikartilarak degerlendiriimeye tabi tutulmamistir. Arastirma kapsaminda Halk Egitim Merkezi, Kariyer Okulu,
Lise ve ilkdgretim Okulu ele alinmistir. Uygulama olarak bu mekanlarin secilmesi Facebook kullanicisi kitle
olarak her yas her meslek ve statiiden katimcilara ulasmak amacindan kaynaklanmaktadir. Arastirma verilerine
gore katihmcilarin Facebook kullaniminin aile ile gegirilen ortak zamani kisitladigi yéninde bir dislnce

egiliminde olduklari goralmustdr.
Tiirkiye’de Sosyal Medya Kullanimi

21. yazyihn iletisim agisindan énemi zaman ve mekan sinirlarinin asildigr zaman dilimi olmasidir. Diinyanin
herhangi bir yerinde gergeklesen bir olayin yasandigi an milyonlarca insan tarafindan es zamanli olarak takip
ediliyor olmasi iletisimin formunda ve boyutlarindaki degisimi agikca gostermektedir. Bir donem gazeteler
haber ve iletisim agi agisindan popiiler iken televizyon gazetenin yerini hizli bir sekilde almistir. Ancak iletisim
acisindan asil devrimi yapan internet teknolojileri olmustur (Giddens, 2012: 631). internet teknolojisi hem
yasam tarzimizi hem calisma ve 6grenme bicimimizi hem de iletisim yaklasimimizi ciddi bir degisime ugratmistir

(Odabasi vd., 2007).

GlnUmuzde Dinya nifusunun yarisindan fazlasinin artik en az 1 adet akilli telefon kullandigi ve toplamda
internet kullaniminin yarisindan fazlasinin artik cep telefonundan gercgeklestigi goérilmektedir. Bu alandaki
gelismelere bakildiginda Tirkiye’de 2016 Ocak ayindan bu yana toplam internet kullanicisi sayisi 2 milyon kisi,
aktif olarak sosyal medya kullanicisi sayisi ise 6 milyon kisi artmistir. internet kullanicilari giinliik ortalama 7 saat
harcamakta bu zamanin 3 saati telefon Uzerinden internete baglanarak ve 3 saati de sosyal medya
platformlarinda gecirilmektedir (www.someyo.com). 2017 istatistiklerine gore 80.02 milyon nifuslu Turkiye’de
48 milyon internet kullanicisi ve 42 milyon aktif sosyal medya kullanicisi bulunmaktadir. Tirkiye’de en fazla
kullaniciya sahip sosyal medya sitesi ise “Youtube”un (% 56) hemen arkasindan ¢ok kiguk bir farkla
Facebook’tur (%57) (wearesocial.com). Facebook’un kurucusu Zuckerberg, Facebook’u sadece bir teknoloji
sirketi olarak degil ayni zamanda bir sosyoloji sirketi olarak tanimlamaktadir. Jarvis’e gére bu durumu oldukga
aciklayicidir ve Zuckerberg’in bir mihendis olmasinin yaninda psikoloji egitimi alan biri olarak insanlar igin
yapmak istedigimiz seyleri yapmamiza ve onun bizim yapmamizi istedigi seyleri yapmamiza yardimci olan

mekanizmayi olusturan sosyal bir miihendistir (Jarvis, 2012: 37). Glinlik hayatta kolaylikla yapamayacagimiz bir
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¢ok seyi sanal diinyada oturdugumuz yerden bir tikla yapabilme kolayhg bu diinyayi cezbedici kilan ve
kullanimini yayginlastiran énemli bir unsurdur. internet kullanimi ve sosyal medya araclarinin yayginlasmasi bir
acidan teknolojinin gelisimiyle de paralel gériilmektedir. Nitekim akilli telefonlarin yayginlagmasiyla internete

erisimi kolaylagsmis ve sanal diinyada bulunma frekansi da artmistir.

iletisim teknolojileri cercevesinde fazlaca tartisilan sosyal aglara ne kadar anlam atfedilmeli sorusuna aranan
yanitlardan ve yeni sosyal diinyanin insana sundugu olanaklardan ¢ok insanlarin bu sosyal ag araglarini nasil
kullandigi sorusu daha fazla 6nem tasiyan bir tartisma alanidir (Irak ve Yazicioglu, 2012: 134). Tirkiye’de bu
baglamda sosyal medya kullanimi ile ilgili literatlire bakildiginda 6énemli ¢alismalarin oldugu gorilmektedir.
Sener 2009 yilinda Facebook kullanimi ile ilgili yaptigi arastirmada, Turkiye’de Facebook kullaniminin giindelik
hayat pratiklerinin bir pargasi haline geldigini ortaya koymustur. Ayrica Sener’in arastirmasina gore
kullanicilarinin ihtiya¢g duydugu her an Facebook’a baglandigi, Facebook’'u bos zamanlarini gecirmek igin ve
arkadas cevresini genisletmekten ¢ok var olan arkadasliklari siirdirmek amaciyla Facebook kullandigi ve bunun
disinda kullanicilarin Facebook lzerinden mevcut arkadaslarini gbzetleme amaci 6n plana giktigi gorilmektedir
(Sener, 2009). Bu arastirmayi destekler nitelikte olan Okur ve Ozkul’'un yapmis oldugu bir arastirmada da
Facebook’un kullanicilarin glinlik hayatlarinin bir rutini haline geldigi, giinlik yasantisinin dnemli bir boliumana
Facebook icin ayirdigi belirtiimektedir. Bu arastirmada kullanicilarin Facebook’ta glinliik gecirdikleri ortalama
surenin 2-3 saat oldugu gorilmustir. Ayrica kullanicilarin Facebook’u sadece bos zamanlarinda girdikleri bir
etkinlik olarak degil giindelik hayatin rutin bir parcasi olarak deneyimledikleri degerlendirilmistir (Okur ve Ozkul,

2015).

Solmaz ve arkadaslarinin 500 kisiyi dahil ettigi bir arastirmada katilimcilarin tamamina yakininin sosyal medya
kullandiklari, her glin sosyal medyaya girdikleri ve vakitlerinin énemli bir kismini sosyal aglarda gecirdikleri
gorulmektedir. Sosyal medya kullanim oranin %97 olarak goruldigi bu arastirmada katihmcilarin en ¢ok
kullandiklari sosyal medya araci Facebook’tur ve giinliik ortalama sosyal medyada vakit gegirme siresi 1-3 saat
araligi olarak belirtilmistir. Katilimcilar icin sanal diinya sosyal medyadaki iceriklere yorum yapmak, arkadaslarla
sosyal medyadan iletisim kurmak, eglence, bos zaman gecirmek ve rahatlama mekani olarak olduk¢a cazip
goériinimdedir (Solmaz ve ark., 2013: 31). insanlarin giinliik yasantilarinda yapabilecegi bircok seyi artik sanal
diinya kolaylastiriyor gibi gorinmektedir. Ancak sanal diinyanin islevine uygun ve gereginden fazla

kullanilmamasi igin internet ve sosyal medya okuryazarligi her yas grubu icin gerekli gértilmektedir.

50 ebeveynin internet kullanimiyla ilgili sorularin yoneltildigi bir arastirmada ise katilimcilarin yarisindan
fazlasinin giinde 2 saatten fazla internette vakit gegirdigi, ebeveynlerin interneti eglendirici, rahatlatici, bilgi
saglayici bir alan olarak ifade edilirken ayni zamanda bireye ve topluma zarar veren ve bagimlilik yaratabilen bir
saha olarak da tanimladiklari gériilmektedir. Bu arastirma sonucuna gore asil kritik nokta katilimcilarin yarisinin
cocuklari internette zaman gegirirken onlarla ilgilenmediklerini ve kendi isleri ile mesgul olduklarini beyan

etmeleridir. Bu durum ebeveynlerin yeteri kadar cocuklariyla ilgilenemediklerini, internet kullaniminin ve
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bilincinin yeterli diizeyde olmamasindan dolayi ¢ocuklarini sanal dinyanin olumsuzlarina karsi savunmasiz

biraktiklarini géstermektedir (Kirik, 2014: 345).

Bazi arastirmacilara gore sosyal medyanin bireyi sosyallestirme durumu bir yanilsamadir ve bunun tam aksine
sosyal medya insanlari daha ¢ok toplumsal sahadan uzaklastirarak asosyallestirmektedir. Bu konuda diger bir
yaklasim ise sosyal medyanin kendine 6zel kosullar gelistirerek yeni bir sosyallesme alani insa eden bir platform
olarak gorllmesidir. Konuyla ilgili Gglinci bir yaklagim ise insanlarin gercek yasamda deneyimledikleri
sosyallesme pratiklerinin sanal diinyaya tasinmasi olarak degerlendirilmektedir (Goker, 2015: 409). Bu
degerlendirmeler 1siginda sosyal yasama bakildiginda bireylerin sosyallesme mekani olarak kullandiklar
mekanlarda fiziksel olarak bir arada olsalar da zihinsel agidan birbirlerinden ¢ogu zaman kopuk bir birliktelik
sergilemektedirler. Bir agidan iletisimde zaman ve mekandan bagimsizlik sloganiyla yayginlik kazanan sosyal
medya aragclari iletisimi hizli ve kolay bir siirece dénustiurirken ayni zamanda gereginden ¢ok daha fazla zaman

harcanan bir mesguliyet sahasina doniismistr.

Oktik’in gcocuklarin internet kullanimlari Gizerinde ailenin sosyal kontrollinii tema edinen ¢alismasinda glinim iz
diinyasinda aile-gocuk etkilesiminin artik sanal diinya ve sonuglari baglaminda sekillendigini belirtmektedir. Ona
gore teknolojik gelismeler paralel olarak ¢cocuk egitimi ve sosyallesmesi de degisik bir forma biriinmekte ve
internet ve sosyal medya kullanim yayginligi g6z éniinde tutularak ailelerin degisen cocuk yetistirme konusunda
bilinglendirilmesi gerekmektedir. Ayrica ¢ocuklarin internet kullanimlari esnasinda ebeveynle bir arada
olmalarina vurgu yaparak bu durumun cocuklarin gerek sanal dinyanin tehlikelerinden gerek internet
ortaminda islevi disinda gereksiz zaman harcamasina engel olabilecek bir 6nlem olarak goriilmektedir (Oktik,

2013: 307).

Tektas’'in Universite 6grencileriyle yaptig bir arastirmada 6grencilerin birgogunun zamaninin %76’sini sosyal
aglarda gecirdigi sonucu ortaya cikmistir. Arastirmaya katihm saglayan 6grencilerin sosyallesme kavramini
sosyal medyayi yogun kullanmak ve sanal diinyada daha fazla vakit gecirmek olarak algiladiklari goérGlmustir. Bu
acidan arastirmada sosyal ag kullanicisi 6grencilerin zamanlarini etkili kullanabilmeleri i¢in bilgilendirilmeleri
gerekliligi ve sosyal aglar daha yararh kullanmalari noktasinda seminerlerin verilmesi gerekliligine dikkat

cekilmistir (Tektas, 2014: 868).

Tirkiye’de ergenlik ¢caginda gengler, sosyal medya araglarini sosyal ag iliskilerindeki yalnizliktan kurtulmanin
yaninda gercek hayatta sahip olduklari arkadaslariyla iletisimlerini devam ettirmek igin bir iletisim araci olarak
kullanmaktadir (Dogan ve Karakus, 2015: 64). Ancak Chou ve Hsiao’nun 2000 yilinda yaptig bir arastirmada
internet kullaniminin bireyin sosyal iliskilerdeki yalnizlik durumunu daha fazla arttirdigi, bireyin sanal diinyaya
asiri odaklanmasi nedeniyle daha fazla yalnizlastirarak problematik diizeyde internet kullanimina sirikledigi
ifade edilmistir (Akt: Dogan ve Karakus, 2015: 65). Kendini yalniz hisseden ve rahat ifade edemeyen c¢ocuklar
icin internet diinyasi bir siginak olmakta ve onlari gergek diinyadan uzaklastirmaktadir. Bu agidan sosyal medya
araglariyla vakit gecirme, arkadas edinme olanagl zaten sosyallesme sorunu yasayan bireyi daha fazla sanal

diinyaya bagimli hale getirmektedir (Demir, 2016: 31).
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YONTEM

Arastirma verileri Kitahya ilinde yasayan Facebook kullanicisi bireylere ulasilabilmesi igin basit tesadifi
ornekleme ile ilkdgretim okulu, lise, kariyer okulu, hak egitim merkezi gibi kurumlarda anket formunun
bireylere yiiz ylize uygulanmasiyla elde edilmistir. Arastirma kapsaminda anket uygulamasi icin 450 kisiyle
temas kurulmustur. Bunlardan 104 tanesi Facebook kullanicisi olmadigl icin arastirmaya dahil edilmemistir.
Arastirmada elde edilen verilerin analizinde ¢oktan segmeli sorularin frekans ve ylzdeleri bulunarak
tablolastirilmistir. Arastirma kapsaminda likert Olcekli sorularin analizinde ise ortalama ve standart sapmalar
hesaplanarak analiz edilmistir. Likert Olgekli sorularin tablo ortalamasi yorumlanirken 1-2,33 arasindaki
degerlerin “katihlyorum”, 2,34-3,66 arasindaki degerlerin “kararsizm”, ve 3,67-3,66 arasindaki degerlerin
“katilmiyorum” diizeyinde deger tasidigi kabul edilmistir. Dizeylerin yer aldigi bu araliklar, segeneklere verilen
en dusik deger olan 1 ile en ylksek deger olan 5 arasindaki seri genisliginin (4’Gn) arastirmaci tarafindan
“katilmiyorum”, “karasizim” ve “katiliyorum” seklinde belirlenen diizey sayisina (3’e) boliinmesiyle elde

edilmistir (Ozer vd., 2008)
BULGULAR

Arastirma kapsaminda 224 kadin ve 122 erkek Facebook kullanicisina anket uygulanmistir. Yas dagilimina
bakildiginda ise 69 kullanicinin (%19,9) 15 yas alti, 193 kullanicinin (%55,8) 31-30 yas arasi, 62 kullanicinin
(%17,9) 31-45 yas arasi, ve 22 kullanicinin (%6,4) 46-60 yas arasinda olduklari gorilmustir. Arastirmada

Facebook kullanicilarinin %55,8 oranla en fazla 15-30 yas arasi geng kitle oldugu gorilmistir.

Tablo1. Facebook’a Baglanilirken Kullanilan Arag

Frekans Ylzde
Masalsti bilgisayar 111 32,1
Tasinabilir Cihaz /Dizistl
(laptop, notebook, Ipad vb..), 235 67,9
Mobil telefon
Total 346 100,0

Facebook’a baglanirken hangi araci kullaniyorsunuz sorusuna katiimcilarin ¢ogu (%67,9) Dizlisti Bilgisayara,

Laptop, Notebook, Ipad ya da mobil telefon gibi tasinabilir cihazlar oldugunu belirtmislerdir.

Facebook’ta Giinliik Ortalama Gegirilen Siire

Arastirmada Facebook’ta gegirilen glinliik ortalama siire soruldugunda katilimcilarin % 36,7’si 30 dakika- 1

saat arasi, % 32.4’( ise 2-3 saat arasinda zaman gecirdigini ifade etmistir. Ulkeler bazinda yapilan bir
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arastirmada ise Tirkiye icin gilnlik sosyal medyada harcanan zaman 3 saat olarak ortaya c¢ikmistir

(wearesocial.com, 2017).

Tablo2. Facebook’a Baglanma Sikligi

Frekans Ylzde

Her giin 1 defa 104 30,1

Her giin 1 defadan fazla 127 36,7

Haftada bir defa 44 12,7

Haftada bir defadan fazla 22 6,4

Ayda bir defa 18 5,2

Ayda bir defadan fazla 7 2,0

Firsat buldugumda 24 6,9

Total 346 100,0

Tabloya gore katiimcilarin %30,1’i her giin bir defa, % 36,7’si her glin bir defadan fazla, %12,7’si haftada bir

defa, %6,4’lG haftada bir defadan fazla, %5,2’si ayda bir defa, %2’si ayda bir defadan fazla ve %6,9'u firsat

buldugumda segenegini isaretlemislerdir. Katiimcilarin en yiiksek oranla %36,7’sinin her giin bir defadan fazla

ve %30,1'inin her giin bir defa Facebook hesabina baglandigini belirtmesi katilimcilarin ¢ogunlugunun

Facebook’a baglanmadan bir glin gecirmemekte oldugunu gostermektedir. Katilimcilarin Facebook’a baglanma

stkhiginin yiiksek olusu Facebook’un glinliik hayatimizla ne kadar yerlestiginin gostergesidir.

Tablo 3. Facebook Kullanim Amaglari

Frekans Ylzde
Eski tanidiklarimi bulmak 97 28,0
Yeni arkadaslar edinmek 25 7,2
Mevcut arkadaslarimla iletisimimi glincek tutmak ve pekistirmek 84 24,3
Merak 30 8,7
Eglence 23 6,6
Arkadaslarimin hayatindaki degisiklikleri takip etmek 79 22,8
Diger 8 2,3
Total 346 100,0
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Facebook’un hangi amagla kullanildigi sorgulandiginda katilimcilarin gogunlugunun (%28) eski tanidiklari bulma
amaciyla, %24,3’Uniin mevcut arkadaslarla iletisimi giincel tutmak ve pekistirmek amaciyla, % 22,8'inin ise

arkadaslarinin hayatindaki degisiklikleri takip etmek amaciyla Facebook kullandigi ortaya ¢ikmistir.

Tablo 4. Eslerin Facebook Kullanim Durumlari

Frekans Ylzde
30 dakikadan az 13 17,8
30 dakika - 1 saat arasi 25 34,2
2-3 saat arasi 26 35,6
4-5 saat arasl 4 5,5
5 saatten fazla 5 6,8
Total 73 100,0
System 273
Total 346

Tabloya gore katiimcilarin eslerinin Facebook’ta ne kadar zaman gecirdigi incelenmistir. Tabloya gore
katilimcilarin eslerinden %3,8’i 30 dakikadan az, %7,2’si 30 dakika—1 saat arasi, %7,5’i 2—3 saat arasi, %1,2’si 4—
5 saat arasi, %1,4’0 5 saatten fazla olarak Facebook’ta zaman gegirmektedir. Oranlara bakildiginda katiimcilarin

eslerinin Facebook’ta en ¢ok 30 dakika- 1 saat ve 2—3 saat arasi vakit gecirdigi gértilmektedir.

Tablo 5. Eslerin Facebook Kullanimindan Duyulan Rahatsizlik

S
€ 2
2 S
S E
= = c
g g E S
o = S v o .8
X o5 8§ = 3 i
- > e e — (] c
£ & & % T B 5 8
(] ] © (] © o =
~ N N ™ ~ = 2 >
n 18 35 5 8 7 73
Esimin evdeyken Facebook'a bagl olmasi ailece
52 10,1 1,4 23 20 21,1
gecirdigimiz ortak zamani kisitliyor % 1,24 2,33
n 20 31 7 7 8 73
Esimin Facebook'ta fazla zaman gegirmesi beni rahatsiz
58 90 20 20 23 211
ediyor % 1,28 2,34
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n 13 24 14 12 10 73

Esimin Facebook'ta fazla zaman gegirmesi nedeniyle beni % 38 69 40 35 29 211
(¢ ? ’ 7 ’ 7’ ’

ve ¢ocuklari ihmal ediyor 1,31 2,75

‘Esimin evdeyken Facebook'a bagh olmasi ailece gegcirdigimiz ortak zamani kisitliyor’ goriisiine katihmcilarin
%5,2’si kesinlikle katiliyor olduklarini, %10,1’i katiliyor olduklarini, %1,4’U kararsiz kaldiklarini, % 2,3’0 kesinlikle
katilmiyor olduklarini, %2’si katilmiyor olduklarini belirtmislerdir. Dagilim oranlarina bakildiginda katihmcilarin
¢ogunun katilyor olduklari gorilmektedir. Esimin Facebook'ta fazla zaman gecirmesi beni rahatsiz ediyor’
gorisline katihmcilarin %5,8’i kesinlikle katiliyor olduklarini, %9’u katiliyor olduklarini, %2’si kararsiz kaldiklarini,
%2’si kesinlikle katilmiyor olduklarini ve %2,3’U katilmiyor olduklarini belirtmislerdir. Dagilim oranlarina
bakildiginda katilimcilarin gogunun ‘Esimin Facebook'ta fazla zaman gecirmesi beni rahatsiz ediyor’ gérisine
katiliyor olduklari gérilmektedir. ‘Esimin Facebook'ta fazla zaman gegirmesi nedeniyle beni ve ¢ocuklari ihmal
ediyor’ gorisine katilimcilarin 3,8’i kesinlikle katilyor olduklarini, %6,9’u katihyor olduklarini, %4t karasiz
kaldiklarini, %3,5’i kesinlikle katilmiyor olduklarini ve %2,9’u katilmiyor olduklarini belirtmislerdir. Dagihm
oranlarina bakildiginda katihmcilarin ¢ogunun ‘Esimin Facebook'ta fazla zaman gecirmesi nedeniyle beni ve

¢ocuklari ihmal ediyor’ gorusiine katiliyor olduklari gériilmektedir.

Tablo 6. Aile Uyeleri ile Birlikteyken Facebook’a Baglanma Durumu

Frekans Yiizde
Evet 235 67,9
Hayir 111 32,1
Total 346 100,0

Tablo 6’da Katilimcilarin aile Gyeleriyle birlikteyken Facebook’a baglanip baglanmadiklari incelenmistir. Tabloya
gore katilimcilarin %67,9'u ailesi ile birlikteyken Facebook’a baglanmakta, %32,1'i ise baglanmamaktadir. Aile
ile birlikteyken Facebook’a baglanma orani oldukga yliksek gikmistir.

Cocuklarin Facebook’a Baglanma Durumlari

Kullanma ve kullanmama oranlari kiyaslandiginda katilimcilarin ¢ocuklarinin Facebook kullanim orani olduk¢a
yliksek ¢ikmustir. Katilmcilarin  gocuklarinin  Facebook kullanima dagilimina bakilmistir.  Katilimcilarin

cocuklarinin %67,3’0 Facebook kullanmakta, %32,7’si Facebook kullanmamaktadir.

Tablo 7. Cocuklarin Facebook’a Ebeveynlerinin Yaninda Baglanma Durumlari

Frekans Yizde
Evet 11 31,4
Hayir 24 68,6
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Total 35 100,0
System 311
Total 346

Tablo 7’de katilimcilarin gocuklarinin Facebook baglantisini yanlarinda yapip yapmadiklari incelenmistir.
Katilmcilarin %31,4’G ¢ocugunun Facebook’a yanlarinda baglandigini, %68,6’s1 yanlarinda baglanmadigini
belirtmistir. Bu durumda g¢ocuklarin yaklasik vyarisindan fazlasi Facebook baglantisini yalniz yaptig

gorilmektedir.

Tablo 8. Cocuklarin Facebook’a Baglanmalarinin Ailece Birlikte Gegirilen Zamana Etkisi

Frekans Yuzde
Evet 27 77,1
Hayir 8 22,9
Total 35 100,0
System 311
Total 346

Tablo 8'de Katilimcilarin ¢ocuklarinin Facebook’ta fazla zaman gegirmesinin ailece gegirdikleri zamani kisitlayip
kisitlamadigi konusundaki dagilimlar incelenmistir. Katilimcilarin %77,1’i gocugunun Facebook’ta fazla vakit
harcamasinin ailece gegirilen zamani kisitladigini, %22,9’u ise kisitlamadigini belirtmistir. Tabloya gére
katilimcilarin blylik ¢ogunlugunun goriisi ¢ocugun Facebook’ta fazla zaman gegirmesinin ailece gegirilen

zamani kisitladigr yonindedir.

Tablo 9. Facebook’a Girilen Zaman Dilimi

Frekans Ylzde
Sabah 3 ,9
Oglen 32 9,2
Aksam 164 47,4
Gece 33 9,5
Firsat buldugum her an 114 32,9
Total 346 100,0

Tablo 9’da katilimcilarin Facebook’a hangi saatlerde girdikleri incelendiginde %0,9’u sabah, %9,2’si Oglen,
%47,4'0 aksam, %9,5’i gece %32,9’u firsat buldugu her an Facebook’a girdigini belirtmistir. Bu verilerde en

yuksek oranin (% 47,4) ‘aksam’, ikinci ylksek oranin (%32,9) ise ‘firsat buldugum her an’ se¢ceneginde oldugu
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goriilmektedir.  insanlarin firsat buldugu her anda Facebook’a girmesi bu kisilerin Facebook bagimlisi
oldugunun bir belirtisi sayilabilmektedir. Ayrica Facebook’a girme saatinin aksam olmasi kisilerin ailesiyle

birlikte gecirdigi zaman dilimlerini ve iletisim kurmalarini azaltmak yoniinde olumsuz etkiye sahiptir.

Tablo 10. Facebook’a Baglanma Saati ile Aile Uyeleri ile Birlikteyken Facebook’a Baglanma Durumu Arasindaki

iligki

Aile Uyeleri ile birlikteyken

Facebook’a giriyor musnuz?

Evet Hayir Total
Sabah N 3 0 3
% 0,90 0,00 0,90
3 Oglen N 11 21 32
g % 3,20 6,10 9,20
]
v Aksam N 108 56 164
oo
C
o % 31,20 16,20 47,40
(]
s Gece N 23 10 33
o
o % 6,60 2,90 9,50
\m 3
c
§ g Firsat buldugum her an N 90 24 114
Q2 o
S Z % 26,00 6,90 32,90
LL oo
Total N 235 111 346
% 67,90 32,10 100,00

Tablo 10’da katilimcilarin Facebook’a genel olarak baglandiklari zaman ile Aile Uyeleriyle birlikteyken

Facebook’a baglanma durumlari arasinda iliski olup olmadigi incelenmistir. Tablo 9’a goére katiimcilarin

¢ogunlugunun Facebook’a genelde aksam baglandiklari goérilmektedir. Tablo 10’a baktigimizda Facebook’a

aksam baglanan bu cogunlugun ayni zamanda aile Uyeleri ile birlikteyken de Facebook’a baglandiklarini

belirtmeleri en yiksek oranda gorilmektedir. Bu noktada Facebook’a genelde aksam saatlerinde giriyor olmak,

kullanicilarin aile tyeleriyle beraberken bile Facebook’ta vakit gegirdiklerini gostermektedir.

SONUGC VE TARTISMA

Toplumsal yasantimizin her asamasinda kaginilmaz olarak iletisim kurmaya mecbur olan insan agisindan en

saglikh iletisim tlrl ylz ylize konusarak gerceklestirilen iletisimdir. Toplumun en kiiglik izdisimi sayilan aile
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yasaminda da her zaman sik ve agik iletisim kurmak, bir arada bulunmak ve ortak etkinliklerle zaman gegirmek

aile sagligi ve butlinlugu agisindan énemli goriilmektedir.

iletisimde duygu ve diisiincelerin acik bir sekilde ifade edilebilmesi, yiiz yiize goriisilebilmesi ve bir aradaligin
saglanmasinin 6nemli oldugu kadar cift yénlilik de &nemli olmaktadir. iletisim esnasinda mesaj génderen
kadar mesaji alacak olanin da iletisime agik olma zorunlugu s6z konusudur. Yani mesajin tam ve dogru bir
sekilde iletilmesi igin etkin dinleme gereklidir. Bu agidan saglikli iletisimde yiz yuzelik, bir aradalik kadar etkin
dinlenme da saglanmalidir. Bunun yaninda aile iletisimin saglgi acisindan iletisimin sikligi da o6nemli

gorilmektedir.

Gunumiuz teknolojik gelismeleriyle birlikte iletisimsel agidan oldukg¢a fazla degisim ve donlsim yasanmistir.
internet teknolojileri ve onun meyvesi olan sosyal medya araglari hem iletisimsel agidan hem hayatimizin bircok
farkl sahasinda (is, ekonomi, siyaset, egitim vb) ciddi degisimlere neden olmustur. Bu arastirma da yasanan bu
degisimlerin aile igi iletisime nasil yansidigi sorusundan hareket edilmistir. Arastirmada Tirkiye’de en fazla
kullanici sayisina sahip olan Facebok’un aile igi birlikte gegirilen ortak zamana etkisinin nasil olduguna

odaklaniimistir.

Yasamimiza girdiginden bu yana sosyal ag siteleri milyonlarca kullaniclyi cezbetmis ve bu siteler insanlarin
glinlik pratikleri haline donusmustir (Boyd ve Ellison, 2008: 210). Turkiye’de kullanimi 2008 yilinda baslayan
Facebook kisa bir zaman sonra ¢ok fazla kullanici kitlesine ulasmistir. Gergek yasamla ig ice gegen Facebook ve
benzeri sosyal aglarin kullanimi zaman zaman birtakim olumsuzluklar, tehlikeler ve bagimliligi da beraberinde
getirmigtir. Nitekim 2011 yilinda Bakirkéy Prof. Dr. Mazhar Osman Ruh ve Sinir Hastaliklari hastanesi
biinyesinde internet Bagimlihg Poliklinigi acilmistir. Bu poliklinikte sosyal medya bagimlilig, sanal oyun

bagimliligl, sanal alisveris tutkunlugu gibi sorunlarin tedavisi yapiimaktadir.

Sosyal medya platformlarinda olusturulan profillerle “internet personasi” diye kavramsallastirabilecek yeni
kimlikler ortaya g¢ikmaktadir. Sosyal medya kullanicilari olusturduklari bu yeni kimligi zedelemekten 6zenle
kacinmaktadir (Irak ve Yazicioglu). Facebook bagimlisi olan bireyler bu platformun hem gercek hem sanal
Ogeleri binyesinde barindirmasindan dolayi zihinlerinde bu sekilde yeni bir diinya formu olusturmaktadir. Bu
sanal diinyaya asiri adapte olanlar Facebook sayfalarinda glinde birgcok defa girmekte ve zamaninin énemli bir
kismini burada gecirmektedir. Gergek hayatta var olma cabasindan tatmin olamayan bireyler kendilerine
idealize ettikleri bir sanal kimlik yaratarak sanal diinyada var olmaya calismaktadir. Facebook’ta neredeyse her
anini paylasan, bu paylasimlarina sirekli yorum ve begeni (like) bekleyen bireyler bu bagimliga dogru
ilerlemekte ve iletisimsel agidan problematik bir durumla karsi karsiya kalmaktadir. Clink{ yarattiklari bu yeni
kimlik ve diinyalarindan kopamama durumu bireyleri gerceklikten ve sosyal yasantilarinda hatta ayni ortami
paylastiklari aile Gyelerinden kendilerini hem bedenen hem de zihinsel olarak ¢ok fazla soyutlamasina neden

olabilmektedir.
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Geldigimiz noktada zaten aile igi iletisim, modern ¢agin yogun is temposu ile birlikte genel anlamda ginin
aksam saatlerinde gergeklestirilebilmektedir. Bu anlamda aksam saatlerinin iyi degerlendirilmesi, aile igi
iletisim igin cok fazla dneme sahiptir. Ailenin bir aradaligi etkin bir sekilde konusarak, bir seyler paylasarak
gerceklestirilirse saghkli iletisimden s6z edilebilir. Aile Gyelerinin bir arada bulunup televizyon ekranina
sabitlenip sessizlige blrinmesi ya da geldigimiz son noktada gerek ebeveynlerin gerek ¢cocuklarin bilgisayar ya
da telefonlar 6niinde bireysellesmesi aile iletisimi agisindan olumsuzluklara neden olmaktadir. Bu baglamda
Young da internet kullaniminda asiriya kagan bireylerin gerek bireysel, gerek aile ve is yasaminda problemler
yasadiklarini belirtmektedir. Asiri internet kullanimiyla birlikte evlilik yasantisi, ebeveyn gocuk iletisimi, yakin

sosyal gcevreyle olan iliskiler kotilesmektedir (Young, 1998).

Bu arastirmadan elde edilen verilerine bakildiginda Facebook’un bireyleri sosyallestirmesine yodnelik
gorislerinde gozlemlenen genel durum, insanlarin Facebook kullanimiyla daha cok bireysellestigi gercegi
olmustur. Arastirma kapsaminda Facebook’un hangi amagla kullanildigi sorgulandiginda katiimcilarin
gogunlugunun (%28) eski tanidiklari bulma amaciyla, %24,3’tinin mevcut arkadaslarla iletisimi giincel tutmak
ve pekistirmek amaciyla, % 22,8’inin ise arkadaslarinin hayatindaki degisiklikleri takip etmek amaciyla Facebook
kullandigi ortaya ¢cikmistir. Buna benzer olarak Toprak ve arkadaslarinin yaptigi bir arastirmada da kullanicilarin

¢ogunlugu eski arkadaslari bulmak amaciyla Facebook kullandiklarini belirtmislerdir (Toprak vd., 2009: 71).

Arastirmada Facebook’un bireylerin sosyallesmesine etkisi incelendiginde katilimcilarin arkadas sayilari dagilimi
ve Facebook’taki arkadaslariyla gercek hayatta da aktif bir sekilde iletisim kurup kurmama durumlari oldukca
sasirtici oldugu gorilmastir. Katilmcilarin biytdk bir kisminin arkadas sayilarinin gergek hayatta sahip
olamayacagl kadar fazla oldugu gorilmustir. Katiimcilarin ¢ogunlugu ‘Facebook’ta kag arkadasiniz var?’
sorusuna 201-300 olarak cevap vermeleri bize Facebook arkadashginin normal hayattaki arkadaslik
baglamindan ¢ok uzak oldugunu gostermistir. Zaten katilimcilarin ¢ogu bu sorunun devaminda sorulan
‘Facebook’taki arkadaslarla iletisiminiz normal hayatta da devam ediyor mu?’ sorusuna hayir cevabini
vermislerdir. Bu verilerden yola ¢ikarak Facebook arkadashginin gercek ve samimi olmayan baska bir formda ele

alinabilecegi sonucuna variimistir.

Katiimcilarin yarisindan fazlasinin Facebook’a dizlistli, notebook, akilli telefon gibi tasinabilir cihazlarla
baglamakta oldugu g6z éniinde bulunduruldugunda, Facebook’a baglanma aracinin tasinabilir 6zellikte olmasi
kullanicilarin Facebook’a daha sik ulagsmasini kolaylastirdigi ve Facebook’ta bagli olma slresini artirdigi
soylenebilir. Bu noktada 6zellikle akilli telefonlarin, insanlarin sosyal medya ile her an ig ice olmasina ortam
hazirladigi kanisina varilmistir. Nitekim kullanicilarin gogunun Facebook’a baglanma frekanslarini “her gin bir
defadan fazla” veya “her glin bir defa” olarak belirtmesi onlarin Facebook’a baglanmadan bir giin
gecirmemekte oldugunu gostermektedir. Durmus ve arkadaslarinin (2010) arastirmasinda da benzer sekilde
Facebook kullanicilarinin giinde 2 ile 5 defa araliginda Facebook’a baglandiklari gorGlmastir. Kullanicilarin
Facebook’a baglanma frekanslarinin yliksek olmasi Facebook’un glinlik hayatimiza yerlestigini ve glinlik rutin

bir pratik haline geldigini aciklamaktadir.
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Arastirmada dikkat ¢eken diger baska bir bulgu katilimcilarin Facebook’a girdigi zaman dilimi olarak ‘aksam’
secenegini belirlemis olmalaridir. Aksam saati genel anlamda ailelerin bir arada toplandigi zaman dilimi oldugu
icin bireylerin bu saatte Facebook’a bagh olmasi aile iletisimi agisindan sikinti olusturmaktadir. Katilimcilarin
eslerinin Facebook’ta gegirdikleri stre ile bu durumdan rahatsizlik dereceleri incelendiginde katilimcilarin
¢ogunun bu durumdan rahatsizlik duyduklari ortaya g¢ikmistir. Bunun disinda arastirmada insanlarin yaklasik
dortte Uglinin aile Uyeleri ile birlikteyken Facebook’a baglandiklari gériulmustir. Ayrica katilimcilarin gogu
eslerinin Facebook’ta fazla zaman gecirmesi nedeniyle kendilerini ve c¢ocuklari ihmal etiklerini ve evde
Facebook’a bagh olmalarinin ailece gecirdikleri zamanlari kisitladiklarini belirtmislerdir. Arastirmada ulasilan
diger sonug, ¢ocuklarin Facebook’ta gegirdikleri stirenin gunlik 2—3 saat arasinda olmasi ve ebeveynlerin bu
durumdan rahatsiz duymalari olmustur. Arastirmaya dahil edilen ebeveynlerin ¢ogu g¢ocugunun Facebook
kullandigini ve onlarin yaninda degilken Facebook’a baglandigini ifade etmistir. Ayrica ebeveynlerin %77’si
¢ocuklarinin Facebook’a baglanmasinin ailece birlikte gegirdikleri zamani kisitladigini belirtmistir. Bu verilerden
de anlasilacagl Uzere katilimcilarin ¢ogu Facebook’ta fazla zaman gegirmenin aile igi iletisimi olumsuz

etkiledigini disiincesindedir.

Asil problem Facebook bagimliligi olustugunda baslayacaktir. Facebook bagimlisi kullanicilar zamanin ¢ok biyik
bir kismini sanal diinyada gegirmek isteyecegi icin bu durum kisinin normal yasantisinda ve gevresindekilere
karsi daha ciddi bir problem olusturacaktir. Clinkii Facebook bagimlisi kisi kendini gergek sosyal ¢evresinden
hatta ayni ortami paylastigi aile Gyelerinden soyutlayacak duruma gelmektedir. Ekran 6niinde sosyallesmeye
¢alisirken yalnizlasan birey, zamanla iletisim problemi yasamaya baslamaktadir. Bu durum 6zellikle ¢ocuklar igin
sosyallesmenin evresi olan aile igindeki iletisimi ciddi bir erozyona ugratmaktadir. Sunduklariyla oldukga
cezbedici, oyalayici olan ve ¢ok fazla zaman harcanan sanal aglar bu acgidan her yastan Facebook kullanan
bireylere, ebeveynlere ve ¢ocuklara internet ve sosyal medya kullanimi konusunda bilinglendirici ¢éziimler
gelistirilmesi gerekli gorilmektedir. Bu ve benzeri g¢alismalar disinda sosyal medya kullanimi ile ilgili nitel
arastirma yontemleriyle desenlenen arastirmalarin yapilmasi sosyal medya kullanicisi bireylerin bu aglari
kullanim értintileri ve yasam diinyalarinin daha iyi anlasilabilmesi, daha saglikli ve derinlemesine verilerin elde

edilebilmesi igin faydali gérilmektedir.
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